An extract from the preface
The idea of this unique manual germinated when one of my cousins spent a huge amount of money to enrol for a coaching class session for the CAT. In spite of having spent that much money, my cousin failed to make it to any of the IIMs, XLRI, FMS, Bajaj or any of the Top 10. When I quizzed him as to why he decided to enrol for this special coaching class instead of buying a good book and practise like they do for GRE or GMAT, I was shocked at his response: "There aren’t any such good books in India for CAT!" 
I could not believe this to be true. There began my search for the available books and guides on CAT and MBA entrance exams in India. I must have bought at least seven books, and yes, my cousin was right, none of them were worth looking through! Most of these were brought out in a hurry and often lacked any seriousness in approach. I hear many of these authors churn out books one after the other for various competitive exams by just rotating the questions! Worse, none of these books prepare you dedicatedly for this most crucial test of your career with even an iota of interest in you! Any schoolboy could answer and crack the question papers given out in these books. 
The challenge then in front of me was to write a book, which would not only meet the requirements of the CAT aspirant but also unseat all the existing books on CAT. The efforts of two long years are seen throughout this book as myself and my colleagues spent endless time talking to successful candidates, professors of IIMs and XLRI and many researchers. We have also interacted with our own students in our capacity as educators, teachers and consultants. As you will learn from any basic class on marketing, a good market research is a must for unleashing the hidden needs of customers, and, that, good research precedes a successful product. With the success of the first edition, this principle has been proved right once again. The first edition went into several reprints and we have done further research among our readers to bring out this new and improved second edition. Talk of value marketing!
What will you get in this book?
If you are reading this, let me tell you, you have already made the right decision. Where else can you get NINE full-length CAT papers with analysis of answers, including a diagnostic test to assess you in the beginning and an evaluation test in the end to show you the improvement you have made using this book, a taste of the unique XLRI paper, tips and shortcuts from eminent faculty and alumni of IIMs ? 
I advise you to read through the first two chapters closely to understand how to use this book to the best of its potential. Going by the praise we have received from the previous readers of this manual, I can assure you that by following the advice in Chapter 2, you too can be a successful candidate.
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