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Sinclair Company
Springfield National Bank Prof. Ray G. Stephens, The Ohio State University
Stafford Press
Stern Corporation (A) Prof. James S. Reece, University of Michigan
Stern Corporation (B) Prof. James S. Reece, University of Michigan
Stone Industries Prof. R. Cooper, Harvard Business School
SunAir Boat Builders, Inc. Profs. M. E. Bennett and James S. Reece, Harvard 

Business School
Supplement to Identify the Industries Prof. Charles M. Williams, Harvard Business School

Tru-Fit Parts, Inc. Prof. James S. Reece, University of Michigan

UAL Corporation Prof. David Hawkins, Harvard Business School, and 
Dale Shilling

UPC, Inc.

Waikerie Co-operative Producers, Ltd.
Waltham Oil and Lube Center, Inc.
Wilkerson company Prof. Robert S. Kaplan, Harvard Business School
Woodside Products Prof. James S. Reece, University of Michigan

Xytech, Inc.

Zumwald AG Profs. Kenneth A. Merchant and Wim A. Van der Stede, 
University of Southern California




