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THE GLOBAL BUSINESS TODAY 
APPROACH
Global Business Today is intended for the first 
international business course at either the un-
dergraduate or the MBA level. Our goal with this 
second Canadian edition is to set new standards for 
 international business textbooks. We have written 
a book that (1) integrates the  Canadian perspec-
tive on international business and Canada’s place 
within the international business  environment, (2) is 
comprehensive and up-to-date, (3) goes beyond an 
uncritical presentation and shallow explanation of 
the body of knowledge, and (4) focuses on implica-
tions for business and makes important theories, 
issues, and practices accessible and interesting 
to Canadian students.

INTEGRATED COVERAGE OF THE CANADIAN 
PERSPECTIVE

Although this book is geared to the Canadian 
reader, this does not mean that all examples within 
are Canadian examples. The authors have writ-
ten about those realities and examples that best 
portray chapter topical themes, as well as writing 
about what the market wants, based upon market 
research in the academic field. The textbook pays 
particular attention to small- and medium-sized 
enterprises and their push onto the international 
business scene.

COMPREHENSIVE AND UP-TO-DATE 
COVERAGE

To be comprehensive, an international business 
textbook must clearly communicate:

�  How and why the world’s countries 
differ

�  Why a comprehensive review of 
economics and politics of international 
trade and investment is necessary in 
understanding international trade

�  How the functions and form of the global 
monetary system are tied into global trade

�  How the strategies, objectives, and 
international structures of international 
business need to conform to certain 
guidelines set out by international 
organizations and other bodies

�  The special roles of an international 
business’s activities

 This book pays close attention to these issues. 
Ultimately, a successful business is an informed 
business. It is our intention to cover, in an in-depth 
manner, the linkages between success and knowl-
edge on the global business stage. As time moves 
forward, an increasing number of students will be-
come international managers, and this book will 
better equip them with knowledge about the strat-
egies, operations, and functions of small and large 
businesses alike.
 The theories behind international trade help 
students to grasp the scope and execution of in-
ternational business. Many books convey an ad-
equate task of communicating long-established 
theories (e.g., the theory of comparative advan-
tage and Vernon’s product life-cycle theory) but 
they ignore important newer works included in 
Global Business Today, such as:

�  The new trade theory and strategic 
trade policy

�  The work of Nobel prize-winning 
economist Amartya Sen on economic 
development

�  Samuel Huntington’s influential thesis 
on the “clash of civilizations”

�  The new growth of economic 
development championed by Paul 
Romer and Gene Grossman

�  Recent empirical work by Jeffrey Sachs 
and others on the relationship between 
international trade and economic growth

�  Michael Porter’s theory of the 
competitive advantage of nations

�  Robert Reich’s work on national 
competitive advantage
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Around The World,” looks at the flexibility needed 
by successful, major corporations to adapt to 
change. The case accentuates the need for global 
corporations to respect local preferences.

■ Each chapter also contains two types of focus 
boxes. Updated Management Focus boxes, like the 
updated cases, illustrate the relevance of the chapter 
material for the practice of international business. 
Examples include: “Bringing Gambling to Your Home” 
in Chapter 2, “Four Seasons Hotels and Resorts” 
in Chapter 7, “NAFTA—Friend or Foe of Canadian 
Business?” in Chapter 8, “Barrick Gold” in Chapter 
9, and “The ‘Reel’ Threat to the Canadian Film 
Industry” in Chapter 10. Country Focus boxes provide 
background on the political, economic, social, or 
cultural aspects of countries grappling with an 
international business issue. For example, “40 Years 
of Corruption in Nigeria” in Chapter 2, “Foreign Direct 
Investment in China” in Chapter 7, “Trade Missions, 
A Vital Part of the Canadian Gover nment’s Global 
Business Strategy” in Chapter 11, and “Countries 
Want to Hold on to Their Jobs” in Chapter 16.

■ Another Perspective sidebars help students to 
think critically about adjacent text material.

■ Sustainability in Practice Part-Ending Cases 
help students to understand how businesses 
are engaging in the solutions to sustainable 
development challenges.

■ GlobalEdge™ Research Tasks allow students to 
practise using real business data.

■ “Could You Do This?” Entrepreneurial Peer 
Profiles featuring real students’ experiences with 
starting their own global businesses are available 
at the text’s Online Learning Centre Web site at 
www.mcgrawhill.ca/olc/hill.

THE STRUCTURE OF GLOBAL BUSINESS 
TODAY, 2ND CANADIAN EDITION
Global Business Today, 2nd Canadian Edition, offers a tight, 
integrated flow of topics from chapter to chapter.

Part One: Globalization 

Chapter 1 provides an overview of the key issues to be 
 addressed and explains the plan of the book.

Part Two: Country Differences

Chapters 2, 3, and 4 focus on national differences in political 
economy and culture and the implications of these differences 
for ethical decision making. Most international business text-
books place this material later, but we believe it is vital to discuss 
national differences first. After all, many of the central issues in 
international trade and investment, the global monetary system, 
international business strategy and structure, and international 

business operations arise out of national differences in politi-
cal economy and culture. To understand these issues, students 
must first appreciate the differences in countries and cultures.

Part Three: Cross-Border Trade and Investment

Chapters 5 through 8 investigate the political economy of in-
ternational trade and investment, fostering understanding of 
the trade and investment environment in which international 
business occurs.

Part Four: Global Money System

Chapters 9 and 10 detail the global monetary system, while 
detailing the monetary framework in which international busi-
ness transactions are carried out.

Part Five: Competing in a Global Marketplace

Chapters 11 through 16 move away from the macro environ-
ment of the international business realities into the workings 
of companies within this framework. How do companies adapt 
their strategies to compete beyond their own borders? How does 
manufacturing on a global scale proceed? These chapters ex-
plain how firms can perform their key functions—manufacturing, 
marketing, R&D, and human resource management—to com-
pete and succeed in the international business environment.

WHAT’S NEW IN THE 2ND CANADIAN 
EDITION?
This 2nd Canadian edition not only explains theoretical as-
pects of international trade but, more importantly, attempts 
to connect the practical applications involving international 
trade into a framework of helpful understanding for those ex-
porters, both new and experienced, in this field. 

CHAPTER-BY-CHAPTER CHANGES 
Chapter 1: Globalization.  All of the statistics have been up-
dated to the most recent available at the time of this book going 
to production. Global Financial Services statistics updates 
show a significant spike in the amount of foreign exchange 
transactions since the data published in the first edition. This 
chapter includes various introductory concepts that will further 
substantiate the successes and challenges faced by Canadian 
companies when doing business abroad. The emergence of 
global institutions is detailed. Also, the latest round of World 
Trade Organization talks (WTO) and revised WTO membership 
numbers of the troubled, yet growing membership of the WTO, 
are chronicled. Similarly, the innovative spirit of one of Canada’s 
best known corporations shines through in a new closing case, 
“Tim Hortons and the Donut Wars,” as this “made-in-Canada” 
enterprise increases its forays into the American marketplace.
 The outcries resonating from some high-profile pro-Canada 
crusaders, such as Maude Barlow, in the sensitive area of job 
losses in Canada due to outsourcing to companies in develop-
ing countries, such as India and Mexico, are detailed.
 Chapter 2: Country Differences in Political Eco-
nomy.  The section on economic development includes a 
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STUDENT SUPPLEMENTS 
Student Online Learning Centre The OLC at www.mcgrawhill.
ca/olc/hill includes learning and study tools such as quizzes, a 
searchable glossary, streaming video, Globe and Mail head-
lines, interactive exercises, web links, and more, created by 
Tim Richardson, Seneca College/University of Toronto.
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