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Management Accounting: Information for Creating and Managing Value 6e explains the contemporary role of management 
accounting in organisations and demonstrates how it creates and enhances value for shareholders. 

This text has been developed using major cases based on real Australian businesses and includes numerous illustrations of 
current management accounting practices of organisations in Australia, New Zealand and the wider Asia-Pacific region. It takes a 
broad perspective in viewing management accounting as the efficient and effective use of resources, supporting managers in the 
improvement of customer and shareholder value.

The strategic and topical focus has been further developed and strengthened, new questions have been added, text-flow 
streamlined and extensive revisions have been made to capital expenditure decisions, activity and target-based costings, 
corporate social responsibility, and supply chain management.

Respected authors, a clear writing style and a wealth of features that reference the management accounting practices of real-life 
companies have made Management Accounting the most popular management accounting text in Australia.

Key features
• Connect Plus mandatory packed for first time: The Connect Plus access code included with the book provides access to an  
 integrated eBook and powerful digital learning tools which will prepare students for success.
• New chapter on Sustainability and management accounting: Chapter 17: Rewritten with the primary focus on sustainability 
 and its implications for management accounting  
• New and updated cases, examples and end-of-chapter questions more closely reflect the learning objectives of each chapter  
 and illustrate the concepts presented throughout the text.

Additional resources
• Connect Plus
•  Instructor resource manual containing case solutions and notes
• PowerPoint slides summarising the content of each chapter and Test bank
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Complimentary review copies are available to academics considering prescribing a text for a    
subject. Review copies are only available to academic staff members at either Australian or 

New Zealand tertiary institutions. 

To request your copy, or to receive more information on any of our products, contact your local McGraw-Hill academic 
publishing representative.

Alternatively, complete the details below and return to:                                                                 
Marketing Coordinator (Higher Education), McGraw-Hill Australia                                                                                         
Locked Bag 2233, North Ryde BC, NSW 1670   
Fax:   +61 2 9900 1985  
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