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Global Business Today is focused on the fundamentals of international business.
Not only does this text provide coverage of the strategic imperatives of operating IB out
of a small, dependent economy but it also builds a thorough worldwide orientation.

ASIA-PACIFIC EDITION

In this edition, international business Graduate Attributes have been integrated throughout and there is topical discussion
of issues such as the Doha Round of trade negotiation, climate change and the rise of China and India. The authors
recognise that case studies reinforce relevance and have therefore included either entirely new or significantly revised
cases in every chapter.

With a concise treatment of the crucial elements of an IB course, Global Business Today is the ideal text for a first subject
in international business.

Key features

e more maps and visual elements to engage students

e atruly global treatment and containing up to date content like the GFC

e tightly integrated flow between chapters and a strong focus on managerial implications

Additional learning resources

e E/Test Online — powerful and easy to use test generator
e |nstructor Resource Manual & PowerPoints

e |nternational Business Video DVD for instructors

Table of contents
PART ONE GLOBALISATION PART THREE COUNTRY DIFFERENCES
Ch 1 Globalisation Ch 5 Differences in Culture

Ch 6 Political and Legal Environments
PART TWO CROSS-BORDER LINKAGES: TRADE, INVESTMENT  Ch 7 Economic Environment

AND EXCHANGE Ch 8 Ethics and Corporate Responsibility

Ch 2 Theories of Trade, Investment and Internationalisation Ch 9 Country Market Analysis

Ch 3 The Political Economy of Trade and Investment

Ch 4 Foreign Exchange and Finance PART FOUR COMPETING IN THE GLOBAL MARKETPLACE

Ch 10 The Strategy of International Business

Ch 11 Entering Foreign Markets

Ch 12 International Marketing and R&D

Ch 13 International Production, Outsourcing and Logistics
Ch 14 International Human Resource Management
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Complimentary review copies are available to academics considering prescribing a text for a
subject. Review copies are only available to academic staff members at either Australian or

New Zealand tertiary institutions.
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To request your copy, or to receive more information on any of our products, contact your local McGraw-Hill academic

publishing representative.

Alternatively, complete the details below and return to:
Marketing Coordinator (Higher Education), McGraw-Hill Australia
Locked Bag 2233, North Ryde BC, NSW 1670

Fax:  +61 29900 1985
Email: MHA_higher-education@mcgraw-hill.com
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