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Balance scientific research with real-world applications.

)

Is Psychology Value-Free

9

ce or disagree with the following statements?

AGREE  DISAGREE
d.

Critical Controversy

o Critical Controversy boxes in each chapter highlight
current debates in psychology and pose thought-provok-
ing questions to encourage students to examine the evi-
dence on both sides of an issue.

g
o

e | Clearly labeled graphs and explanatory captions help
students become familiar with visual data presentation.

o
o

_ Expanded and updated coverage of neuroscience and
m w50 @ 70 evolutionary psychology reflects psychology's increasing
- emphasis on the biological bases of behavior.

o

Average reaction time (seconds)
=) £l

Cell body

Dendri(es

New coverage of gender and cross-cultural research,
as well as positive psychology and evolutionary
psychology, is indexed inside the back cover of the
book.

Direction of
Nucleus nerve impulse

Axon

Myelin sheath
surrounding the axon

Sending Neuron Receiving Neuron /

Dealing with Conflict

o In each chapter of the text, a Psychology and Life feature invites
students to apply what they've learned to daily life.

a1 pue A3ojoydhsq

e | Descriptions and photos of
psychologists at work illustrate
applications of psychology in
various settings plus different
career options for psychology
majors.
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Students need help finding the key ideas in introductory psychology. Santrock's
unigue learning system keeps students focused on these ideas so they learn
and remember fundamental psychological concepts.

Deinf oyt

2 cuAssicaL conpn

Faovs s
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RS IN LEARNING
Behavior

L FACTORS IN LEARNING

nstraints

nstraints

Know about the ole of cognition
in learnng.

Identifybiological and cultural
foctors in earning.

Learning Goals are linked directly to the primary section headings

chapter.

ot | o in the text and supplementary resources to underscore key ideas.
Rl Ypuar Lraoming Goals -
+ s s T — Primary and secondary headings presented graphically provide
- - a quick visual overview of the important topics covered in the

Learning

_ At the beginning of each primary section, that section's learning
goal reappears in the form of a question.

2 CLASSICAL CONDITIONING

Pavlovs Studies
nnnnnn

& BioLocicaL Anp cutry
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Apply Your Knowledge

The chapter summary restates the Learning Goals and provides _|
a bulleted review that matches up in a one-to-one fashion with
the bulleted review statements in the section reviews.

Marginal references to review quizzes, crossword puzzles,
and additional resources remind students of the text-specific
materials available for content review and enrichment.

Review and Sharpen Your Thinking
2 Descive clasical conditoning.

Learning Goals frame the section reviews, which end with
an exercise designed to hone critical thinking skills.































































