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As human bei ngs, our perception of time has grown out
of a natural series of rhythns that are linked to daily,
nont hly, and yearly cycles. No matter how nuch we l|ive by
our wristwatches, our bodies and our lives will always be
somewhat influenced by an internal clock. Wiat is of even
greater interest, however, are our perceptions of our usage
of tine.

Rhyt hm and tenpo are ways we relate to tinme, and both
are discerning features of a culture. In some cultures,
fol ks nmove very slowy; in others, they nove quickly as the
norm Mxing the two types may cause uneasi ness. Peopl e may
have trouble relating to each other because they are not in
synchrony. To be synchroni zed with another person is to
nove in step with the person

In general, Anericans nove at a fast tenpo, although
there are regional exceptions. |In business neetings, people
tend to be inpatient and want to resolve issues quickly.
They have been taught that it is best to cone to the point
qui ckly and avoi d vagueness. Because Anerican busi ness
works in a short tinme frame, pronpt results are often of
nore interest than building |asting relationships.

Time is the basic organizing systemfor events. Lead
time varies quite a bit fromone culture to the next. Wen
you conduct business with people of other cultures, you
nust know just how nuch advance tine is required for each
event. For instance, many corporate executives schedul e
their tinme nonths in advance. They may consi der requests

at the last mnute as poor planning.
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