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HOW PART 1 FITS INTO THE BOOK

Laying the foundation for the entire book, chapters in Part 1 explain
what marketing and the strategic marketing process are, and relate the
importance of environmental, ethical, and social responsibility factors to
a manager’s marketing actions.

INITIATING THE
MARKETING

PROCESS

CHAPTER 1
Creating Customer
Relationships and Value
through Marketing

CHAPTER 2
Developing Successful
Marketing and Corporate
Strategies

APPENDIX A
Building an Effective
Marketing Plan

CHAPTER 3
Scanning the Marketing
Environment

CHAPTER 4
Ethics and Social
Responsibility in Marketing
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