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 Not all businesspeople make the headlines. But their sto-
ries are interesting nonetheless. For example, Michele 

Hoskins says she comes from “a family of cooking women.” 
Her mother was a great cook who made sure that Hoskins 
learned everything about cooking. One of the recipes 
Hoskins’s mother taught her had been passed down from her 
great-great-grandmother, America Washington. Mrs. Wash-
ington, who was born a slave in the 1860s, served a family who 
did not like molasses on their pancakes. She developed a 
syrup for them made out of churned butter, cream, and honey. 
Today it is known as Honey Creme Syrup. 
  Hoskins’s parents told her, “Anything that the mind can 
conceive can be achieved.” When Hoskins was going through a 
divorce and was working at one part-time job after another, 
she read an article about women entrepreneurs and how they 
were succeeding. She decided then and there to become an 
entrepreneur herself because she wanted to be independent 
and to control her own destiny. So, she thought, why not form 
a company to sell her great-great-grandmother’s syrup? She 
began to visualize the bottles and all the stores that would be 
selling the syrup. She sold her home, her car, and her jewelry to 

get the money she needed to start her business. Then she be-
gan making the syrup in her basement and taking it around to 
the local stores to sell. She would often go back and buy some 
herself to get the flow of sales going. 
  It took a lot of persistence for Hoskins to finally succeed. 
Eventually she got a $3 million contract from Denny’s—after 
calling on the company  every week  for three years. So, how is 
she doing now? Honey Creme Syrup is being sold in 10,000 
grocery stores, including Stop & Shop, Super Wal-Mart, and 
Albertson’s. Sales are over $8 million. In addition to the syrup, 
Hoskins’s company also sells condiments; for example, it sells 
condiments for Church’s Chicken. Now Hoskins is so success-
ful that she is eager to pass down her success to her own 
three children. 
  Hoskins has written a book about her experiences called 
Sweet Expectations . She writes about the obstacles she has 
faced, including a brain tumor that temporarily blinded her. Of 
course, she also writes about her many successes. For exam-
ple, she was named the 2002 Entrepreneur of the Year by the 
Woman’s Foodservices Forum. She has been on many TV 
shows, including  Oprah . She believes that anything can be 

MANAGING WITHIN  THE

businessdynamic
environment

Tak ing  R isks  and Making  Prof i ts

nic0597x_ch01_002-027.indd   2nic0597x_ch01_002-027.indd   2 07/25/06   20:04:4207/25/06   20:04:42

CONFIRMING PAGES



*

A f t e r  y o u  h a v e  r e a d  a n d  s t u d i e d  t h i s  c h a p t e r,  y o u  s h o u l d  b e  a b l e  t o

L E A R N I N G

www.michelefoods.com

C
H

A
P

T
E

R
 

**
1 Describe the relationship of businesses’ profit to risk assumption and 

discuss how businesses and nonprofit organizations add to the standard of 
living and quality of life for all.

2 Explain the importance of entrepreneurship to the wealth of an economy.

3 Examine how the economic environment and taxes affect businesses.

4 Illustrate how the technological environment has affected businesses.

5 Identify various ways in which businesses can meet and beat competition.

6 Demonstrate how the social environment has changed and tell what the 
reaction of the business community has been.

7 Analyze what businesses must do to meet the global challenge, which 
includes war and terrorism.

8 Review how trends from the past are being repeated in the present and 
what such trends will mean for tomorrow’s college graduate.

goals

1
achieved by “faith, hard work, and perseverance.” Her enthu-
siasm makes her a great speaker. Because she believes in con-
tributing to her community, Hoskins also mentors individuals 
who have an interest in the food business. (You can hear 
Hoskins tell the story of how and why she started her own busi-
ness by visiting the company Web site at  www.michelefoods
.com  and clicking on the video.)     
  The purpose of this text is to introduce you to the excit-
ing and challenging world of business. Each chapter will begin 
with a story like this one. You will meet more successful 
 entrepreneurs like Michele Hoskins who have started busi-
nesses of all kinds. You will also learn about people who work 
for others and have succeeded far beyond their original 
 expectations. You will learn about all aspects of business: 
management, human resource management, marketing, 
 accounting, finance, and more. You will also learn about 
 businesses of all sizes, from hot-dog vendors in a local 
street market to huge global concerns like IBM. We be-
gin by looking at some key terms and exploring the rap-
idly changing business environment so that you can  
start preparing to meet tomorrow’s challenges today. 

 Sources: “Sweet Expecta-
tions: A Recipe for Success,” 
Black Enterprise,  December 
2004, pp. 116–19, and  www
. michelefoods.com/,  April 28, 
2006.   

nic0597x_ch01_002-027.indd   3nic0597x_ch01_002-027.indd   3 07/25/06   20:04:4607/25/06   20:04:46

CONFIRMING PAGES


















































