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Small Business: Its

Opportunities and
Rewards




This chapter will help you:

LO1 Understand the scope of small business in the United States.

L02 Learn the differences between small businesses and high-growth ventures.
LO3 Discover the rewards entrepreneurs can achieve through their businesses.
L04 Be able to dispel key myths about small businesses.

LO5 Identify actions key to becoming a small business owner.

L06 Understand how small businesses are important to our economy and your community.

Aaron McGruder loved to draw cartoons. He was born in Chicago, and at age 6 he moved with his
family to Columbia, Maryland, near Washington, DC. With the support of his parents, he kept draw-
ing through his teenage years. At age 18 he went to the nearby University of Maryland, sketchbook
in hand, and for the next three years he worked on refining his cartoons and completing his major
in African American studies.

While in college, he realized he was passionate about becoming a professional cartoonist.
He did a research paper in which he identified America’s fewer than a dozen professional African
American cartoonists. He learned that most professional cartoonists were self-employed, with
their work distributed to newspapers by one of the big syndicates. Knowing that breaking into the
cartooning business was going to be extremely difficult, he decided that he needed to perfect his
cartoons but also establish himself in the business of cartooning.

McGruder started publishing his cartoons on a Web site called “The Hitlist Online,” in 1996;
then in 1997 he had them published in The Diamondback, an independent student newspaper at
the University of Maryland. Later that year he was published in The Source, a magazine aimed at
the urban music scene. While Aaron’s cartoons were published, he kept working on his art. This
was his form of pilot testing.

He adapted his art. Based on feedback from his readers and editors, Aaron improved his com-
ics. For example, the characters changed a lot from “The Hitlist Online” versions to those seen the
following year in The Diamondback, and again when his work was syndicated through the United
Press Syndicate.

On the business side, he leveraged himself. Aaron convinced a writer at Editor & Publisher,
the trade paper for the newspaper industry, to build a story from his research paper on African
American cartoonists. The story gave him national visibility among the publishers who would be
signing the checks for his comic strip.

With his visibility increasing, he networked. McGruder approached the syndicates by mail
and in person. He went to the National Association of Black Journalists convention in Chicago in
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