                Update XX 
Money Matters #1:Incremental Increases Reported: 
Journalism Grads Do a Bit Better than Wal-Mart Workers
             AEJMC’s annual employment and salary study for 2004 detected a bit of sunshine in the employment and salary picture, though the small print presents discouraging data for the young men and women hoping to earn a decent living by practicing something they love, reporting and writing. 
             Those with bachelor degrees who went into daily newspaper journalism reported being paid about $26,000 a year, which is $500 a week, up a bit less than $10 a week from the previous year.  Broadcast graduates did not do as well: Radio majors earned $23,000, or $442 a week, almost $20 a week less than the previous year’s radio graduates, and at $11.05 an hour a dollar and thirty-five cents more than the average hourly wage of a Wal-Mart worker. Television majors reported making $23,490 or $452 a week, up $30 a week from the previous year. 
           . “Broadcast television and radio continue to make up the segment of the communications industry offering the lowest salaries to recent college graduates in journalism and mass communications,” report the study’s authors, Lee B. Becker, Tudor Vlad and Amy Jo Coffey.  
              The study compares the salaries of journalism and mass communication graduates with bachelor-degree graduates in other fields:

                             Psychology……       $28,230

                             English……………    31,113

                             Political science....      32,297

                             Business…………      38,254

                               Accounting …………    41,058

                               Computer engineering…51,297

                 Since it isn’t money that propels your students into journalism, what is it?  You might ask them.  I’d like to know.
Money Matters #2:Try Tumbling

Cheerleaders Make Big Bucks

            The New York Times reports that drug companies like to hire female cheerleaders to peddle their products to doctors and that these young women can make $50-60,000 a year plus bonuses.  “Known for their athleticism, postage-stamp skirts and persuasive enthusiasm, cheerleaders have many qualities the drug industry looks for in its sales force,” Stephanie Saul reports in her page-one story. 

               Pharmaceutical companies are on the lookout for graduating cheerleaders, says a University of Kentucky cheerleader adviser. “They don’t ask what the major is.”  The owner of a company that runs cheerleading camps says he knows of several hundred former cheerleaders who have become drug representatives.

                There is a drawback, Saul reports.  She quotes a Pittsburgh urologist who “found that 12 of 13 medical saleswomen said they had been sexually harassed by physicians.” 

                 Your students might do a two-prong folo: What are former cheerleaders doing, and what do current cheerleaders intend to do on graduation?

 A Test for Your Students
What Do They Know?

           A colleague tells me he asked his students about the coverage of President Bush’s nominees for the Supreme Court and during the discussion he was astonished to learn that most of the class had no idea of what Roe v. Wade is about.
             In the Nov. 28, 2005, issue of The New Yorker, Jeffrey Toobin says only two other Supreme Court cases “have had comparable impact.”

               You might ask your students about these three cases.  Here is Toobin’s description of the three:

1. The Dred Scott case in 1857 that “established that the

                       Constitution regarded slaves as property, not as people.”

2. Brown v. Board of Education, “which in 1954 began the

                         process of public-school integration.”

3. Roe v. Wade, 1973, which held that “women have a right under

the Constitution to terminate their pregnancies.”

 College: The Pursuit of Fun
Two Books Examine Campus Life

Rebekah Nathan, a professor of anthropology, wrote about Northern Arizona University in My Freshman Year: What a Professor Learned by Becoming a Student. Barrett Seaman, a former Time editor, looked at a dozen selective universities and wrote about them in Binge: What Your College Student Won’t Tell You.  In a review in The New York Times, Charles McGrath summed up the authors’ findings:




*Students don’t study very much and sleep a lot.

*They spend much of their time chasing fun, which, says Seaman,                consists of heavy drinking and “hooking up” with a member of the opposite sex.



*The faculty doesn’t have much influence on students.

McGrath writes:



...the main subject that college students now master,

  
it turns out, is simply the art of going to college—how to socialize,

 how to instant-message, how to manage one’s time, meet 

deadlines and sign up for the easiest classes, how to shake

mom and dad down for some extra cash, and how to “game” the professors, giving them what they want in turn for inflated

                        grades and those all-important recommendations
               Are these general findings worth following up on your campus?

“Thinking Precedes Writing”  
The Basis of Informative Journalism
This saying has been handed down to generations of college students, most of whom protest that they have been thinking all their lives and still have trouble writing.   Journalists engage in a specific way of thinking-- disciplined, logical, fact-based.  This kind of thinking can be taught, and when it is learned it results in accurate, clear and informative writing.

A lot of our thinking involves decision-making, choosing among possibilities and alternatives, the most obvious being what to cover from the welter of events out there,  what to ignore and what to investigate further.  The fewer our choices, the narrower the field of possibilities to consider, the more likely our reporting will run in well-traveled ruts and our stories will be routine, unconvincing, uninformative and inaccurate.




Useful Thinking 
The kind of thinking useful to journalist--and to any professional practitioner--begins with an inquiring mind, one that is open to a wide range of possibilities, a mind that is not hemmed in by biases, trendy ideas, inherited notions. This way of looking at the world makes the viewer open to the different, the other point of view. Too many students have a perspective loaded with baggage they are carrying from parents, friends, TV viewing, Internet tripping.  This is heavy stuff, much of it weighing students down, keeping them from the new and the different. 
One of the purposes of college--and certainly a journalism education--is to open

students to different ideas and perspectives. Prying open the closed student mind is no simple matter. From every survey I’ve seen, students tend not to read…and wide and diverse reading does set new ideas bubbling. Also effective is diverse experience, not easily accomplished on campuses on which the herd instinct is encouraged.
The best advice I heard from my mentor years ago was: Be counter phobic—be open to ideas that bother, even frighten you. And: Question assumptions, yours and theirs.   How do we pass this on to students? 

                                The Open Mind
You might tell your students that this openness  will set them off on an adventure on an open sea, rather than what for too many students is a rowboat ride across a shallow pond.  As journalists, we’re after sharks and whales, denizens of the deep, not shallow-water minnows.  One of our great writers, Herman Melville, said he admired the writer who dove deeply. Students may find that in their journey many ideas that they took for granted are at bottom empty rhetoric, ideological hand-me-downs. Of course, new ideas can be discomifitting. A sea trip can take the traveler into rough waters.    

Finally, another advisory for students: Read everything you get your hands on, the daily newspaper, novels, non-fiction, magazines.  Reading is a daily mind-opening adventure.   And yet: Surveys of college students’ daily activity indicate that they spend 26 minutes on a daily newspaper, 23 minutes on a book and four to six hours watching their TV and computer screens.  That shallow schedule guarantees a wasted college education.
Robert Lowell on Reality 
A Poet’s Prescription 

Next time a student defends his or her imaginative flight from fact in a news story or feature, refer your charge to this poem by Robert Lowell, from his Epilogue:



But sometimes everything I write

                        With the threadbare art of my eye



Seems a snapshot,



Lurid, rapid, garish, grouped,



Heightened from life,



Yet paralyzed by fact,



All’s misalliance.



Yet why not say what happened?

Updating Campus Crime Data
“Crime in the United States”
   Jeff C. South of Virginia Commonwealth University—who helped me with Chapter 4 in the tenth edition of News Reporting and Writing---sends the following updated information  for users of crime stats that were included in the accompanying CD-ROM NRW Plus:
In October 2005, the Federal Bureau of Investigation released a fresh set of crime data. The FBI’s report, called “Crime in the United States 2004,” is available at:

http://www.fbi.gov/ucr/cius_04/

The 538-page report is available in the Adobe Acrobat format (called a PDF), which you can download or print. You cannot easily copy the data from the report into a spreadsheet. However, as explained on the NRW Plus CD-ROM, some journalists use free software called Xpdf (available at http://www.foolabs.com/xpdf/download.html) to extract data from Adobe Acrobat documents.

At Virginia Commonwealth University, students in Jeff South’s MASC 404 class (Specialized and Project Reporting) turned parts of the FBI report into a spreadsheet (called “crime2004.xls”). The spreadsheet has two tables:

· One shows the number of crimes and the enrollment at each college and university in the United States. The data cover the four major categories of violent crime (murders, rapes, aggravated assaults and robberies) as well as four types of property crime (burglaries, larcenies, auto thefts and arson).

· The other table shows the number of crimes and the population for every U.S. city with 10,000 or more residents.

The tables are ideal for calculating crime rates and sorting and filtering the results. That way, you can find which cities or universities have the highest or lowest crime rates and how your community compares. You can calculate the rates for crimes overall or for a specific type of crime.

You can download South’s spreadsheet at http://www.has.vcu.edu/mac/crime2004.xls
      Colleges and universities are required to file campus crime data with the government by Oct. 1 each year. Leading crime figures in 2003:                              
      Motor Vehicle Thefts:   Arizona State University……..105

                                                                     University of Maryland………. 75

                              Burglary:                        Ohio State University………..190  

                                                                     Michigan State University….. 136  
                              Sexual Assault:                Michigan State University….. 25

                                                                      Colorado State University……20
 Useful 86 Years Later
Guidelines for Journalists
 You may want to pass on the following to your students, courtesy of Michael Bugeja at Iowa State:

Thirteen Commandments for Reporters

Reprinted from the Desk Book of the Department of Agricultural Journalism

Iowa State College of Agriculture and Mechanical Arts

Ames, Iowa      January 1919

And bearing this epigraph from Kipling:

“I keep six honest serving men,

They taught me all I knew,
Their names are What and Where and When,

And Why and How and Who.”

1. Accuracy always.
2. Get the big things in a talk, meeting, interview or story. Avoid trivial details, but get significant words, acts or facts.

3. Make your story brief, clear, interesting and put punch into it. Put the whole story in the first sentence, the main things first and “also spokes” at the end.

4. Don’t be afraid to let a man tell part of the story in his own words.

5. Get advance copy of speech or report when possible.

6. If you can’t get your assignment, don’t come back. Go to the nearest phone and call up for instructions.

7. Do unto the linotype operator and copy reader as you would have them do unto you—when it comes to writing clean copy.

8. “I have found that the particular thing you have to surrender to is facts.”—Woodrow Wilson.

9. To misspell a man’s name or omit his middle initial is to insult him.

10. All the world loves a lover—and reads a good human interest story.

11. Always get the story you go after—and another one.
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12. Use your brains and your dictionary—if you have either.

13. “P.D.Q.” [Pretty Darn Quick}
W.R.Hearst’s  Prescience
 The Public’s Preference: Entertainment

 Hearst’s Journal gave its New York readers exclusive after exclusive from Cuba  about the cruelties inflicted by the Spaniards on the innocent population. His reporters invented a Cuban uprising complete with atrocities (Spanish officers roasting priests on charcoal fires and prisoners fed to sharks), battles, heroic resistance, the deflowering of innocent maidens. 

Hearst’s fictions were deplored by his competitors, and Hearst responded in an editorial: 



The Journal realized what is frequently forgotten 

       
   in journalism, that if news is wanted it often has to be


   sent for.    No other journal in the United States includes

               in its staff a tenth of the number of writers of reputation and 


   talent .  It is the Journal’s policy to engage brains as well

               as to get the news, for the public is even more fond of 


   entertainment than it is of information.
 Assignments 




Reading and Literacy

A survey has found that by age three, children from privileged families have heard  30 million more words from their parents than children from poor families and that a child in a middle-class family has been exposed to around 1,500 hours of one-on-one

picture book reading, whereas a child in a low-income family experienced 25 hours of such reading.

Interview teachers in local schools about their students reading achievements.  What are they doing to cope with students with minimal literacy? 


One factor in student reading achievement is the literacy of parents. A recent study reports that 40 million adults “can’t read well enough to read a simple story to their children.” Does your community have an adult reading program?  Does the university participate in the program? 

         Giving Back

Sports writers have criticized Michael Jordan for being insensitive to the problems of African-Americans and other minorities.  “His most enduring quote,” writes Harvey Araton in The New York Times, “comes from a book—Sam Smith’s ‘Second Coming’…”  

 “Republicans buy shoes, too,” Jordan reportedly told a friend when he was asked why he refused to endorse a black candidate for the U.S.Senate, Harvey Gantt, who was running against Jesse Helms, considered by many African Americans to be insensitive to minorities.   Years ago, Araton writes, Jordan promised “to investigate Nike’s alleged workplace malpractices.”  Nike paid Jordan many millions to sponsor athletic shoes.  But, Araton says, Jordan never did investigate.  “It’s a heavy duty to try to do everything and please everybody,” Jordan says.

Ask campus athletes whether professional athletes are obligated to speak out on social and political issues. What do coaches and faculty members think?




      Credit vs. Debit Cards

James Schembari of The New York Times writes:



Financial experts say parents should never give


  a student  a credit card: it’s a temptation to misbehave.

              Rather, give them a debit card tied to a bank account  

         
  that you “feed” with a set amount every month and


  monitor online.  Make sure the account doesn’t


  allow overdrafts to avoid fees—a friend got hit 

   
  with a $30 charge when her daughter overdrew by 90 


  cents—and to keep the student from going over budget.



Survey students to see how many have credit or

or debit cards. Studies have shown that some students have as many as

six credit cards. Ask those who hold credit cards how much they run up each month;

ask those with debit cards how much they spend each month      

 -0-
                      (Note in the first sentence of the Times story that the

  reporter writes “a student,” singular, and in the second sentence

  switches to “them,” plural.)

   Evolution vs. Intelligent Design


Evolution has become the basis of modern biology, considered as important as the theory of relativity in physics and plate tectonics in geology.  Yet a CBS News poll in October reported that 51 percent of Americans reject the theory of evolution, believing that God created human beings in their present form.  The Pew Forum on Religion and Public Life found that 64 percent favor teaching creationism along with evolution in the public schools; 38 percent believe creationism should be taught instead of evolution, and 49 percent oppose teaching creationism in place of evolution.


Survey student opinion:

1. Do you accept the validity of the theory of evolution?

2. Should creationism be taught in biology classes along with evolution?  
3. Should creationism replace evolution in the public schools?

            You might want to include the opinions of members of the faculty in this survey.




Doomsday Coming?


Predictions about the end of the world have been accelerating lately, the result of the tsunami in Asia, Hurricane Katrina, the massive death toll of the earthquake in Pakistan and, most recently, talk of the possibility of a global pandemic of bird flu.  Doomsday predictions are based on a theology that “is a very linear view of history,” says Randall Balmer, professor of religious history at Barnard College.  Many Christian blogs and some evangelical Christian leaders are talking of the apocalypse. 


Interview local clergy about the biblical prophecy of doomsday.



A Woman’s World?


Girls outperform boys from the first days of school, say educators. They are less likely to repeat a grade, less likely to be diagnosed with a learning disability. Girls earn higher grades in high school in every subject; more girls than boys take advanced placement courses. Girls, writes David Brooks, “are much more likely to be involved in the school paper or yearbook, to be elected to student government and to be members of academic clubs.

“The differences become monumental in college. Women are more likely to enroll in college and they are more likely to have better applications, so now there are hundreds of schools where the female-male ratio is 60 to 40.”   This year, Brooks says, “133 women will graduate from college for every 100 men.  By decade’s end, according to Department of Education projections, there will be 142 female graduates for every 100 male graduates. Among African-Americans, there are 200 female grads for every 100 male grads.”


What is the situation on your campus? How do applications break down? Do some departments have a significant female:male ratio? Do some faculty members believe that innate differences account for women thriving in education, men doing less well? 
            



Worth Noting





Media Under Attack







A.

“Armies of press aides, pseudojournalists and well-funded advocacy groups are in place as an alternative to the traditional news media. The great irony is that the rise of this propaganda machine feeds on the belief that the news media is biased. Yet often there is no one more biased than those who hurl the charge … By undermining the credibility of the news media politicians get the upper hand in defining what ‘is.’  Far from targeting only bad actors, these politicians seek to undermine our best journalists in hopes of muzzling the truth.”

--Craig Crawford, “Attack the Messenger: How Politicians    Turn You Against the Media







B.
             “But the campaign against the press is only partly the result of a hostile White House. The administration’s efforts have been amplified by a disciplined and well-organized news and opinion campaign directed by conservatives and the Christian right. This well-funded network includes newsletters, think tanks, and talk radio as well as cable television news and the Internet.  Often in cooperation with the White house, these outlets have launched a systematic campaign to discredit what they refer to disparagingly as ‘MSM,’ for mainstream media.  Through the Internet, commentators can channel criticism to the general public faster and more efficiently than before.”

--Michael Massing, New York Review of Books, 12/l/05 

                                                Giving Readers What They Want






A.


“Younger readers want control over their media instead of being controlled by it.  Too often, the question we ask is: ‘Do we have the story?’ Rather than: ‘Does anyone  want the story?’” 






--Rupert Murdoch







B.


“It’s not always our job to give readers what they want.  What if they don’t want war coverage or foreign coverage or to see poverty in their communities?  Southern newspapers are still hanging their heads because generations ago they gave readers what they wanted—no coverage of segregation and the civil rights movement.”  Newspapers have to help readers understand the world.  “If we don’t do that, who will?”





--Dean Baquet, managing editor, Los Angeles Times






--A. and B. from “Fault Line” by Ken Auletta in
                                                            The New Yorker, 10/10/05
Mirror Journalism

“I am not among those who contend that a paper’s job is done if it merely holds up a looking-glass to the world and reflects, with explanation, the overt actions of the day. I believe that a newspaper has to be active rather than passive.  It should acquaint the community with situations which violate the public interest—and weigh against them. A responsible newspaper seeks to expose fraud and sham, evil and abuse.”





--George Chaplin, editor, New Orleans Item




Too Hard
 
“If anyone has an alternative to writing for a living, he should take it.”





--John McPhee





Declining Circulation; Double-Digit Profits


From 1960 to 2004 the population of the US increased 64 percent, but newspaper circulation declined by 3.7 million.  Major circulation groups: Gannett, 7.6 million;  Knight Ridder, 3.8 million; Tribune Company, 3.1 million. Operating profit margins: Gannett, 28 percent; Knight Ridder, 19 percent; Tribune, 18 percent.





Aging Readers


The Carnegie Corporation reports the average age of a newspaper reader is 53.A Pew survey reports that a third of Americans under the age of forty say the Internet is their major source of news. 
Show Business

“American politics and news are now in many respects branches of show business.


“Politicians without star quality—called ‘charisma’ when discussing politicians—have little chance of reaching high office. Presidential campaigns rely almost entirely on the entertainment and advertising techniques of television.  News that cannot be told with 

pictures is likely to be ignored.  So is news that the mass audience would rather not know about.”






--Russell Baker, The New York Review of Books





TV Reporters’ Tool Kit


“Aggressiveness and determination are necessary attributes in reporters, obviously, and any high-profile figure in network news needs them in double supply, partly so that he can do his job and partly so that he can be seen to be doing his job by his bosses—careful, unshowy reporting may earn plaudits from other journalists, but it is invisible to both the networks themselves, which are primarily concerned with the business of entertainment, and the corporations that own the networks.”






--Nancy Franklin, The New Yorker




Campus Politics


“University politics are vicious precisely because the stakes are so small.”






--Henry Kissinger





Teaching Requirements


Of the 27 reporting and writing positions advertised in  the November 2005 AEJMC News, 14 institutions require the Ph. D., 10 prefer it, 2 will accept the MS or MA degree and one, the Graduate School of Journalism at Columbia University, states, “Bachelor’s degree required, advanced degree preferred.” 





Ethics Instruction


Gabriel Hawawini, dean of Insead, the international business school with campuses in France and Singapore, told The New York Times that admission officers for his school make a determined effort to check the ethics of applicants and that once admitted ethics is taught in “every standard business school course, be it finance, operations, marketing or strategy” and that every faculty member is expected “to devote a session or two to these issues, hopefully through a case study. It should be in the context of business, not as a separate issue.”

 Truth Seeker 

Lewis H. Lapham, who is retiring after almost 30 years as editor of Harper’s Magazine, describes the magazine’s mission:  “It’s about inquiry.  It’s not about the promulgation of the truth; it’s about a search for truth.”





Corrections
Mike Foley points out that it’s Bobby Bowden, not Barry, as I have it in Update XIX, “The Gospel on the Playing Field.” 

Merv Block says I should have an apostrophe in the AEJMC item: “The panelists also were alarmed by their students’ lack of preparation for journalism studies,

Merv also supplies a correct quotation:
          “The first and most important thing of all,

       at least for writers today, is to strip language clean,

       to lay it bare to the bone.”

  I had made it bones. Merv sent along his source: quoteworld.org, from which I am sending along a couple of additional useful Hemingway quotes:

“You lose it if you talk about it.”


“I like to listen. I have learned a great deal from listening

         carefully.  Most people never listen.”

While we are quoting Hemingway, here’s one I passed on to my reporting students early in the semester: 


“The most essential gift for a good writer is a built-in, 

shock-proof shit detector. This is the writer’s radar and all

great writers have had it.” 



