Close-Up on Current Research


Politicians and media professionals continue to argue about the effects of mediated violence (and we will discuss some of those arguments in the Controversies section later in the chapter), but media researchers have moved on to literally hundreds of different areas of study.  A quick perusal of any of the Web sites devoted to media research, such as the Communication Institute of Online Research at www.cios.org, reveals the wide range of topics studied today.

Some current studies deal with other social problems besides violence.  One study, for example, looked at the rampant sexism in rap music to determine its effects.  The study found the rap music tended to bring out, but not cause, sexism.

Many other researchers deal with the effects of proliferating media.  For example, some studies suggest that modern media encourage social fragmentation rather than social unity. 
   The older media, which included three national TV networks and a handful of popular general interest magazines such as Look, Life, and The Saturday Evening Post, were "society-making media," in that they encouraged a sense of communality.  Newer media, which include hundreds of cable and satellite TV channels, the unlimited resources of the World Wide Web, and the incredibly diversified and specialized print media, are "segment-making media" because they encourage audience fragmentation.

Other studies look at the effect of media on social life.  They note that people are losing their connections with the group and political life of their communities as television watching and Internet surfing increases.  These researchers note a decrease in informal socializing and visiting; they even observe an increase in bowling alone instead of in leagues.

Other researchers have zeroed in on specific effects that would escape the notice of  everyday people.  One theorist insists that today’s media have resulted in a lost “sense of place” for many people.
  According to this theory, media enable average people to be everywhere, instantaneously.  But to be everywhere is to be nowhere—to have no sense of place.  Others look at how media have changed the concept of childhood,
 forcing kids to confront adult information early in life.
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