CLOSE-UP ON DEEP QUESTIONS OF TECHNOLOGY

Is Google God?

It’s not really a philosophical or theological question, but pundits have begun to ask it.  If God is all knowing and omnipresent (which is to say, present everywhere at once), doesn’t that make today’s Internet user just a little like the Almighty?  Google, the most popular search engine, allows users to access seemingly unlimited knowledge, and Wi-Fi (for “wireless fidelity”) allows them to access Google from anywhere.  One Internet expert reflected on it this way:

If I can operate Google, I can find anything. And with wireless, it means I will be able to find anything, anywhere, anytime. Which is why I say that Google, combined with Wi-Fi, is a little bit like God. God is wireless, God is everywhere and God sees and knows everything. Throughout history, people connected to God without wires. Now, for many questions in the world, you ask Google, and increasingly, you can do it without wires, too.

Other observers stop short of the divinity metaphor, but are still impressed with the way Google and the Internet are changing the way people communicate.  One newspaper columnist told of his trip to Silicon Valley to visit Google’s offices.  “It is a mind-bending experience,” he said. “You can actually sit in front of a monitor and watch a sample of everything that everyone in the world is searching for. (Hint: sex, God, jobs and…professional wrestling usually top the lists.)”

The Net is at least the supreme being of media.  Books are sold and downloaded from the Internet, and most newspapers and magazines now have online versions.  Downloading music has set the recording industry into a tailspin that the movie industry is desperately trying to avoid.  Radio stations worldwide are now accessible on the Net, and television programs are becoming available on demand, to be called up at the convenience of the viewer, through online technology. Even cell phones have become part of online communications, with recent models combining telecommunications, computer, and photographic technology.

All of this relates to the anti-Americanism we began to look at in Chapter One.  As another Internet expert pointed out, “The key point is not just whether people hate us.  The key point is that it matters more now whether people hate us, and will keep mattering more, for technological reasons. Information technology…will make it much easier for small groups to rally like-minded people, crystallize diffuse hatreds and mobilize lethal force.”

So maybe Google isn’t God.  But the Internet is still a force to be reckoned with.
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