CLOSE UP ON CONTROVERSY

Heroin Chic Advertising


Fashion ads featuring young women who look emaciated tend to glamorize extreme thinness.  In fact, many fashion models maintain a body weight in the anorexic range, and critics feel that ads featuring them make teenage girls especially susceptible to eating disorders.


During the mid-1990s, the fashion industry took the emaciated model trend one step further and started featuring "heroin chic" in their ads.  These ads featured models who were not only painfully thin, but actually appeared to be strung out, or even dead, from drug use.  Critics, President Clinton among them, insisted that these ads increased the allure of heroin for young people, and glamorized the whole idea of addiction.  The industry promised to stop this practice when 20-year old photographer Davide Sorrenti died of an overdose in 1997.  Ironically, Sorrenti had posed his models looking drugged and haggard.  His death highlighted the use of heroin among young people in fashion.  As one observer noted:  "If you're a model making thousands of dollars a day by sitting in front of a camera looking stoned, it's hard to believe you're not doing something right."
  Apparently it was also difficult to realize the damaging and seductive power of the resulting images.

�.	Linda Yablonsky, "Wasted Beauty," The New York Times, May 27, 1997, p. A17.  Yablonsky, a novelist, is a former heroin addict.





