Chapter 3 Opener
The O.J. Project

Judith Regan was one of today’s most successful publishers.  She began her career as a reporter for the tabloid National Enquirer.  She went on to publish a series of extremely successful books, including celebrity biographies of Drew Barrymore and the porn star Jenna Jameson.  Most of her books weren’t great literature, but they seemed to be in sync with Rupert Murdoch’s inclination to push the boundaries of good taste in pursuit of high profits.  Murdoch gave Regan her own subdivision at HarperCollins called ReganBooks.

And then came the O.J. project, a book that most critics considered breathtaking in its shamelessness.  Regan announced that the book would tell the story of how O.J. Simpson might have committed a double murder--if he was guilty, of course, which he insisted he was not.  

According to various reports, Simpson would be paid somewhere between $880,000 and $3.5 million for the project.  400,000 copies of the book were printed in anticipation of a big release that included a two-part television special in which Regan would interview Simpson.  The special would air on the Fox Network, which, like HarperCollins Books, was owned by Rupert Murdoch’s News Corporation.  Taking advantage of the obvious synergies, both the book release and the TV special were timed for TV’s November sweeps period.  As part of the hype surrounding the release of the book, Regan stated, “I consider this his confession.”
  
The book's cover showed a photograph of Simpson with the words "I Did It" in red and the word "If" in white. The red part is much more pronounced, as if hinting at a confession.  
In the days following the announcement of the book’s publication, preorders put it in the top 20 of Amazon.com’s bestseller list.   The announcement also created a firestorm of criticism, most of which described the concept as sickening.  The book became the top story on the 24-hour cable news stations.  Within the week, News Corporation issued a statement saying that both the book and television special had been cancelled, and all 400,000 copies of the book would be recalled and destroyed. 

It was an unusual ending.  Occasionally books are withdrawn because of possible plagiarism, but a book's removal simply for objectionable content was virtually unheard of.  
Not all of the copies got back to the publisher.  One appeared on eBay and supposedly sold for $65,000.  Vanity Fair found a copy and reviewed it, pronouncing it mostly a hashed-over Simpson biography establishing him as a nice guy who took a lot of aggravation from his ill-tempered wife.  But Chapter Six was, in fact, a fantasy about how the murders were actually committed by O.J. with an imaginary accomplice named Charlie.

A month later, HarperCollins announced that Judith Regan had been fired.  Later, the victims’ families sued for any profits the book might make, and won.  The Goldman family re-released the book, retitled Confessions of a Killer, in order to receive some of $33.5 million awarded to them in their civil case that found Simpson responsible for the deaths.
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