CLOSE-UP ON INDUSTRY

Ani DiFranco and Righteous Babe Records


Ani DiFranco’s independence started early.  She began singing in public at the age of 9.  She was living on her own at the age of 15 and she put out her first album, “Ani DiFranco,” at 20.  To do so, she started her own independent label, Righteous Babe Records.

DiFranco describes her company as “a people-friendly, sub-corporate, woman-informed, queer-happy small business that puts music before rock stardom and ideology before profit.”
  Righteous Babe Records is headquartered in Buffalo, N.Y., DiFranco’s home town.  She  uses small local companies to press her CDs and print album liners, posters and T-shirts, although she could have the work done more cheaply elsewhere.   In fact, she has been described as a one-woman urban renewal project for Buffalo.

DiFranco’s music is part folk and part punk with an angry woman attitude.  Her concerts are pure, revival-like energy, with a portion of the proceeds going to various social causes.  It is a style that defies easy classification, which is one reason that she has refused to sign with a major label, despite years of aggressive wooing.  Says DiFranco, “I don’t think the music industry is conducive to artistic and social change and growth.  It does a lot to exploit and homogenize art and artists.  In order to challenge the corporate music industry, I feel it necessary to remain outside it.”

DiFranco’s label seems to be doing fine on its own.  By 2003 the label had sold several million copies of her 21 albums, and was producing records by nine other artists, all of which were available over the Internet.  In fact, to a large degree, digital technology has made DiFranco’s success possible.  She bought a computer in 1989 that enabled her to prepare a mailing list in minutes.  Recording on tiny digital tape costs a quarter of the price of 24-track analogue tape.  Her fans on the Internet handle much of her publicity.  The first site was put up by “a guy called Megazone, a computer geek from Worcester, Mass.”
  There were around 70 different sites by 2007.  All indications are that Ani DiFranco will maintain her independence from corporate labels for some time to come.

� Andrew C. Revkin, “Righteous Babe Saves Hometown,” The New York Times, February 16, 1998, p. B1.


� Janine Jaquet, “Indies’ Reservations,” The Nation, August 25, September 1, 1997, p. 10.


� Scot Fisher, quoted in “A Note of Fear,” The Economist, October 31, 1998, p. 68.





