Chapter 7 Opener

The iPod Revolution

The introduction and immediate acceptance of the iPod has been called a media revolution.  The brainchild of Steve Jobs, who was the founder of Apple Computer Inc. and one of the pioneers of the computer age, the iPod was designed to be used in conjunction with Apples iTunes, a legal downloading site.  Both have been hugely successful.  In fact, the iPod has made Apple the leader in worldwide portable digital audio players (also known as MP3 players) and is revolutionizing the online music business. 

So many people are plugged into the easy-to-spot white earbuds that some pundits are referring to them as the iPod Nation.  Every age group seems drawn to the device, including young children, teenagers, soccer moms and grandparents.  President Bush has an iPod.  His personal assistant downloads songs into it. A cottage industry has even sprung-up to service those iPod owners who don’t have enough time to download their favorite CDs to the device themselves. 
The iPod’s success has made it a cultural phenomenon.  It has changed the way people listen to music.  People download all their favorite songs and hit the “shuffle” function and get a whole new appreciation of how their musical choices fit together.  Radio stations are becoming concerned; parents are suddenly finding that the kids aren’t arguing any more over which station to play in the car.  Family trips are a lot quieter with each family member plugged into his or her own pod.  The pricey iPod ($150 to $450) has even started a small crime wave of thefts and muggings.  Often, the victims say the worst part of the loss is their missing music--sometimes thousands of songs at a time. 

The iPods' popularity has created a huge market for accessories, including everything from mounting devices and protective cases to devices that help iPods take on new chores. Many users have come to depend on their iPods for these secondary uses.  For example, the iTalk makes the iPod a digital voice recorder; with its 40-gigabyte hard drive, that allows journalists to store multiple interviews and access them easily at deadline.  IPods are also being used as personal organizers, for audiobooks, and for games.
Perhaps most significantly, the iPod has introduced the idea of podcasting, which lets consumers listen to audio content at their convenience on their iPod or another MP3-enabled audio player.  Users find audio content on the Web—it could be music, talk, or a combination—and download it to their pod. They can, in fact, set up a regular feed and have the podcasts delivered automatically to their computers.

The iPod has also revolutionized the concept of legal downloading, causing the music industry to breathe a loud sigh of relief.  The ad campaign that features supercool twenty-somethings gyrating to their favorite tunes made it cool to buy music instead of stealing it, and the iTunes music store made those purchases economical.  Of course, in its fight against illegal downloading the iPod had help from a 2005 Supreme Court decision that allowed copyright holders to sue peer-to-peer (P2P) services like Grokster and Kazaa, and from a music industry that was pursuing hundreds of lawsuits against illegal downloaders, including college students.  Some users were also afraid of picking up viruses in unauthorized downloads.  By 2005, there were almost as many legal downloads as illegal ones, and experts assured the industry that legal downloads would soon be in the majority.  The music industry might erect a monument to Steve Jobs some day soon.

