
Preface

In framing and writing Introduction to Business my goal has been to inform
and familiarize students with what business is, how it operates, and how
it affects them. The intention is to help students understand the many
fundamental ways in which business affects people and society—by shap-
ing the kinds of occupations they will pursue and the careers they can
expect, for example. This is an important goal because people often fail
to understand how business impacts them personally. 

We are all used to going to school, going to work, going into restau-
rants, stores, banks, and buying the goods and services that we need to
satisfy our many needs. However, the actual business activities and
processes that are required to make these goods and services available to
us commonly go unappreciated. Similarly, we know that businesses exist
to make a “profit.” But what is profit, how is it created, who does this
profit go to, and what is profit used for in the future? Moreover, what are
the actual activities involved in creating goods, services, and profit? And
why is it that some companies seem to be more effective or make more
money—that is, are more “profitable” than others? 

This book has been structured and written to address these issues. Its
goal is to explain in a thorough but succinct way why business is so
important to people and the societies in which they live. Over time,
many introduction-to-business textbooks have forgotten this fundamen-
tal goal. They have become huge compendiums of descriptions about
different kinds of business and management practices. In chapter after
chapter they overwhelm students with detailed information about the
minutia of business and fail to provide the overall “big picture” of what
business is and how it affects people. With such an approach to business,
students fail to see “the forest for the trees.”
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In general, 
this book has been written

To be comprehensive and inclusive but concise,
engaging, and to the point.

Introduction to Business provides students with an integrated, or “big picture,”
approach to business that covers all the most important functional areas of business.
However, it does this in 15 chapters that engage students while clearly and concisely
covering the main concepts and theories they need to know to understand business
today. The coverage in the book is wide-ranging and thorough, providing them with
the essential knowledge of the main building blocks of business without drowning
them in details. In short, it explains the concepts and theories of business in an engag-
ing, accessible way, unlike other introduction-to-business books. In addition, the
book pays considerable attention to creating and developing both in-chapter and
end-of-chapter features and exercises that offer the most learning value to students
while economizing on their valuable learning time.

To be contemporary and up-to-date, yet grounded, 
relevant, and student-focused.

Introduction to Business contains state-of-the-art content and descriptions of current
business practices yet explains the nature of business with an emphasis on its applica-
tions for people and companies. Moreover, the coverage in several chapters of the
book is unique and not found in any other introduction-to-business books, such as
coverage on the evolution of business systems as well as information technology
applications. In particular, the text provides a detailed examination of the essential,
value-chain business functions necessary to create goods and services that people will
want to buy. Using the value-chain approach, each of the principal functions involved
in business commerce is examined in turn. And, as the table of contents suggests, the
book discusses functional activities in an applied way, so accounting, for example, is
not about “number crunching” but about “measuring how efficiently and effectively
resources are being used.” This functional approach offers a contemporary, inte-
grated account of business that always focuses on the big picture and not on minutiae
that can both confuse students and waste their time.
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with four main goals in mind:
To include rich, relevant examples plus a hands-on,
interactive learning approach.

Introduction to Business uses an applied, hands-on approach to help students under-
stand the many ways in which business affects them today—by shaping the kinds of
occupations they will pursue and the careers they can expect in the global world
today, for example. With the use of carefully selected and written stories and illustra-
tions about small and large companies, Introduction to Business makes the complex
concepts and terminology found in other books, which often intimidate students, easy
to grasp. This learning is then facilitated by the use of a rich set of hands-on, experi-
ential, end-of-chapter exercises designed to allow instructors and students to interact,
discuss, and explore the meaning and implications of the chapter content. The goal is
to involve and interest students in the business concepts explained in the chapter and
give them the opportunity to actively think about how to make business decisions. 

To be accompanied by state-of-the-art learning
support materials, videos, and pedagogy.

The learning approach developed in the book is supported by the widest and most
comprehensive set of support materials and videos available in the introduction-to-
business market. A chapter-related video feature in each chapter offers students useful
insight into real-world issues. In addition, an end-of-chapter section consisting of rele-
vant and engaging stories taken from the pages of BusinessWeek magazine offers
additional insight into many of the human and functional issues covered in the chap-
ters. In addition, the instructor’s manual, test bank, and many other supplements
have been thoroughly developed and tested to provide instructors with a solid sup-
port foundation. 

In short, Introduction to Business provides students with a comprehensive, inte-
grated account of business that provides them with the most essential knowledge of
the main building blocks of business but which does not drown them in detail. In a
first course in business, students should gain a solid understanding of the nature and
functions of business so they can make better career and life choices. This is better
accomplished in a focused, integrated account of business that gives students all the
knowledge they need but in a book far shorter than the typical 1,000 page text that
few people, even instructors, want to read.
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ORGANIZATION OF 
THE BOOK

The book provides a broad overview of the nature, form, and functions
of business and helps to unravel the many hidden and intertwined mean-
ings that business has. It facilitates students’ understanding of how busi-
ness operates and how it affects their lives and society in general. Part 1,
“The Environment of Business,” provides the big picture of what busi-
ness is about. Chapter 1 develops a three-pronged approach to under-
standing business based on business as commerce, business as an occu-
pation, and business as an organization. It also brings out the essential
meaning of terms such as specialization and profit and tells students why
companies exist to provide goods and services to customers. Finally, it
describes the plan of this book and introduces the concept of the value
chain, which will be used to structure the discussion of the principal busi-
ness functions in Part 3. Chapter 2 looks at how business has evolved
over the centuries, the factors of production, and their role in the busi-
ness process. We trace business back to the Stone Age and then explain,
for example, how wars were once waged to obtain land and labor. We
then move on to the Industrial Revolution and the development of
unionism and socialism on through to the age of information technology.
Chapter 3 examines the essential functions of the entrepreneur and man-
ager. It also looks at the role employees play and provides students with
an in-depth account of the stages of the career process. Chapter 4 then
provides an overview of the main issues facing multinational companies
operating in today’s changing global environment.

All these chapters, but especially Chapter 5, “Business Ethics and the
Legal Environment of Business,” make it clear that business is about the
pursuit and creation of profit and wealth and that individual people
engage in the same quest for wealth to satisfy their needs. The result is
competition and self-interested behavior. While much of this competition
is healthy and promotes the well-being of both people and society, com-
petition can lead to fraud and deceit. Hence, management and entrepre-
neurship are always linked to ethical and legal issues. Chapter 5 therefore
puts business in the wider framework of ethics, law, and society.
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Part 2, “The Human Side of Business,” discusses the nature of the indi-
vidual and group processes that must be managed when people work
together in a business organization. Chapter 6 examines the role of lead-
ership, influence, persuasion, communication, and politics in making a
business organization function efficiently and effectively. Chapter 7 looks
at the role of individual motivation and group processes, including team-
work in the value creation process. It also examines how self-interest and
competition lead to bargaining and negotiation. Both these chapters dis-
cuss basic processes that lie at the heart of business commerce—processes
that frequently revolve around occupational issues, such as contests
between people in the same function and between functions. Chapter 8
then discusses how organizational structure and culture motivate and
coordinate people and reduce the bargaining and negotiation costs
related to getting  peoples’ cooperation—the essential role of business
organization, in other words.

Part 3, “A Functional Approach to Business,” then provides a detailed
examination of the essential business functions and occupations neces-
sary to create valuable goods and services that people will want to buy.
Using the value-chain approach, each of the principal functions involved
in business commerce is then examined. As you can see by perusing the
table of contents, the book uses a hands-on approach to discussing these
functions and their activities. So, for example, finance becomes not about
interest rates and numbers but about how firms, just like people, have to
figure out how to fund their activities and manage their cash and other
assets. Using this functional approach, the book offers a contemporary
and integrated account of business that always focuses on the big picture. 
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Nothing makes the practice of business come alive more than vivid
stories and examples about people and companies that demonstrate
clearly the meaning of the chapter material, as well as hands-on exer-
cises that offer students the opportunity to actively think about and
engage in business issues and decision making. This book pays consid-
erable attention to creating and developing both in-chapter and end-
of-chapter features and exercises to offer the most learning value to
students while economizing on their valuable learning time. The com-
panies highlighted in each chapter, for example, were specifically
selected to appeal to and engage students.

In-Chapter Learning Features

A Question of Business

Each chapter opens with a hands-on question
about one or more companies that illustrates
the issues that are dealt with in the chapter.
These lengthy stories bring to light the sub-
stance of the business issues involved, and this
theme is then carried on through the chapter.

Why Is This Important?

Students today are more and more interested
in why and how business topics relate to them
in their everyday lives. The “Why Is This
Important?” feature, written by Judith Bulin of
Monroe Community College, speaks to them
directly in terms of what each chapter means
to them and how it affects them personally.
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Did You Know?

Throughout each chapter, short “Did You Know”
boxes highlight interesting factoids, statistics,
quotes, and even trivia relating to business. This
feature, written by Monty Lynn of Abilene Christ-
ian University, is designed to spark the interest of
students and make them realize how truly interest-
ing the world of business is.

Business in Action

Each chapter contains several “Business in Action”
insight boxes, which have been carefully selected
and written to increase the interest of students, but
which also integrate seamlessly into the text so as
not to disrupt its flow. Many books have examples
that disrupt students’ thought processes or distract
them with enormous amounts of unnecessary detail.
Introduction to Business avoids these pitfalls.

Video: Small Business in Action

Most introduction-to-business students are inter-
ested in small-business examples and how entre-
preneurs actually achieve success. The “Small

Business in Action” boxes, written by
Anthony Chelte of Midwestern State Uni-
versity, discuss videos prepared for each
chapter. All of these videos can be found
on the Student DVD for Introduction to
Business.

jon24565_FM.qxd  11/17/05  1:47 PM  Page xxiii



The end-of-chapter learning features, entitled “Developing Business
Skills,” is composed of a series of exercises that offer additional insight
into the chapter material to improve the real-world learning experience of
students. Designed to create lively discussion for the whole class, small
groups, or at the individual level, six of these exercises represent a variety
of ways for an instructor to engage students. In practice, an instructor will
have to decide which of these exercises to select and use in any particular
class period, or which to use as homework assignments. Frequently,
instructors find that varying the particular exercises they use over the
semester is the best way to engage students.

Developing Business Skills

Questions for Discussion and Action

“Questions for Discussion and Action” are a
set of chapter-related questions and points
for reflection, some of which ask students to
research actual management issues and
learn first-hand from practicing managers.

Ethics in Action

“Ethics in Action” is an exercise that can be
used at the class, group, or individual level.
This feature challenges students to apply
ethical principles as they try to figure out the
right response to a business issue or prob-
lem. Generally, the best discussion arises in
a group or class context as students express
opposing views of the issues involved.
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Small Group Exercise

This exercise is designed to allow instructors to
utilize interactive experiential exercises in groups
of 3–4 students. Each exercise contains a chapter-
related issue guaranteed to lead to debate among
students. The instructor calls on students to break
up into small groups, simply by turning to people
around them, and all students participate in the
exercise in-class. A mechanism is provided for the
different groups to share what they have learned
with each other.

Developing Good Business Sense

This exercise presents a realistic scenario in which
some kind of business challenge, problem, or oppor-
tunity is presented and students offer advice and a
recommended course of action based on the chapter
content. Because managers and organizations fre-
quently need this kind of help, these exercises pro-
vide students a real, hands-on way to take an action-
oriented approach to solving “real” problems by
applying what they’ve just learned.

BusinessWeek Case for Discussion

Each chapter ends with one or more cases from
BusinessWeek magazine that can be used for fur-
ther analysis of the chapter’s issues. Each case has
been carefully chosen to reflect contemporary
issues and problems in business and to offer fur-
ther information on the topics in the chapter or
career-related issues. The accompanying discus-
sion questions encourage students to read about
and to analyze how managers approach real prob-
lems in the business world.
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Building Your Management Skills: Know Thyself

The “Building Your Management Skills”
exercises are flash-based self-assessments
and learning exercises that can be found
on both the Student DVD and Online
Learning Center to accompany this
book. Students are able to complete
these exercises on their own and receive

instant, comprehensive feedback to their responses.
There are nearly 50 exercises to choose from in all, and
relevant ones for each chapter are highlighted within
the end-of-chapter material for students to complete.

Chapter Video

Along with the “Small Business in
Action” videos for each chapter found
on the Student DVD, each chapter has a
corresponding video accompanied by
relevant discussion questions. These
chapter videos can be found on both the
VHS video collection and the Instructor
Video DVD.
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Instructor Supplements

Introduction to Business offers a variety of resources to
help you organize and bring to life the classroom
experience for your students.

Instructor’s Manual

(ISBN: 10-digit: 007-320980-5,
13-digit: 978-007-320980-7)

Prepared by Judith G. Bulin of
Monroe Community College,
the Instructor’s Manual contains
material above and beyond what
you need to prepare an effective
classroom experience. Bulin has
had many years of experience
preparing instructor’s manuals,
student study guides, Web-based
study guides, and test banks. The
Instructor’s Manual for Introduction to Business includes a “road map” for
each chapter, teaching tips, and other useful information that can be used to
capture the interest of students. In detail, the manual includes the following:

• Lecture outlines with embedded figures, tables, and PowerPoint slides
notations.

• Teaching Tips

— “Think about It” questions to stimulate classroom discussion.
— Discussion points.

• Discussion questions based on each chapter’s learning objectives.

• PowerPoint notations.

• Figures-library references.

• Instructions on how to use the Active Classroom Resource Manual
(more later in the Preface on this new manual).

• Instructions on how to use the “Build Your Management Skills” exer-
cises (more later in the Preface about these self-assessment exercises).

• Answers to end-of-chapter material and discussion questions.

CHAPTER 7  MOTIVATING AND MANAGING PEOPLE AND GROUPS IN

BUSINESS ORGANIZATIONS

3. The next highest level of needs is the need for belongingness, described as a need for

love, affection, and to feel part of a group.

4. The need for recognition of skills, expertise and contributions are esteem needs. Social

approval of success builds self-confidence and satisfies esteem needs.

5. When lower level needs are satisfied, a person is free to search for self-actualization

through personal self-fulfillment. Self-actualization may come from being an expert in

many different areas of interest, but it is driven by the desire to excel in an activity for its

own sake. Happiness describes the thoughts and feelings that accompany an engaging

activity that satisfies personal needs.

6. Managerial implications of Maslow’s hierarchy are that it helps to identify the different

needs and desires people try to satisfy at work, so managers can choose rewards that will

effectively motivate people to perform well.

B. Expectancy Theory

Expectancy theory states that work motivation is a function of an employee’s

belief that (a) putting effort into a task or job will allow them to perform it at a high level

and (b) that if they do perform well they will receive valuable outcomes and rewards to

satisfy their needs. (Figure 7.3)

1. Factors affecting the effort to performance linkage are based on the employee’s past

experience at this task or job, requiring managers to build an employee’s sense of self-

efficacy. Employees also need to believe that factors outside their control will not prevent

their hard work from resulting in superior performance, so managers need to identify

factors in the work situation that weaken the effort-to-performance linkage and remove

them.

2. Factors affecting the performance-to-valued outcome linkage are based on the

employee’s belief that superior performance will allow them to obtain the outcomes they

value. An incentive structure with clearly defined relationships between levels of job

performance and levels of reward will accomplish this goal. It is also important for

managers to reward those who pursue a proactive approach more highly than those who

do not and to recognize that people are motivated by different rewards.

3. An example of improving these linkages is developing a strong record of internal

promotion within the company. This is often an incentive for employees who want to

advance within the company, but it may be a disincentive for those who don’t want to

increase their work hours or change jobs.

THINK ABOUT IT

An article in Newsweek by Jane Bryant Quinn, personal finance writer, called

“Revisiting the Mommy Track” offers insights into differences in motivation for women.

The more prosperous 90’s encouraged many women whose husbands were earning

higher incomes at a younger age, to select work that fits with having babies. Some choose

to work part-time, others, to drop out completely. What’s more, the women most likely to

do so are those with the highest hourly pay. To keep them, even part-time, employers are

offering flexible schedules, telecommuting, and other incentives. Some are choosing

traditionally female work to begin with ,such as nursing and teaching. Many intend to

return to the work force and see stopping out as buying back personal time to enjoy their

CHAPTER 7  MOTIVATING AND MANAGING PEOPLE AND GROUPS IN

BUSINESS ORGANIZATIONS

families while they can. What are the implications this has for managers trying to

motivate employees? How can organizations provide incentives for high-performing

women?

http://www.lovegevity.com/parenting/parentingadvice/mommytrack2.html

C. Goal-Setting Theory

Goal-setting theory suggests that work goals used to assess job performance

should be specific, challenging, measurable, results-oriented, and specify a time frame for

completion. When goals meet these guidelines, they provide feedback to both managers

and employees about the level of success. (Figure 7.4)

1. Goals in an organization fit the hierarchy of responsibility, with those higher up having

greater responsibility and rewards. (Figure 7.5)

2. Goal setting increases motivation because it directs and focuses employees’ efforts

toward completing tasks, they help an employee persist to achieve them, and it helps

people develop goal-attainment strategies over time.

3. Management-By-Objectives is a performance review system that improves the effort-

to-performance and performance-to-outcome linkages explained in Expectancy theory.

(Figure 7.6)

4. Applying MBO to Tony Knowles new snack food business explains and applies each

step in the process.

5. Stretch goals are highly ambitious goals that are used to encourage employees to

“think out of the box” and find new ways to solve problems, develop a learning

orientation, and improve efficiency and effectiveness.

D. Equity Theory

In equity theory, employees compare the outcomes they receive to the inputs

they put into a job, as well as to the outcomes and inputs of other employees, to

determine if they have been equitably, or fairly, treated.  (Figure 7.7)

DISCUSSION POINT

Ask your students to raise hands in answer. How many of you believe you are under-paid

at work? How many believe they are over-paid?

Usually many more students feel under-paid. Ask for specific examples and what their

response has been. Ask students how their feelings of inequity may have affected their

work behavior.

1. Perceptions of fairness determine how motivated an employee will be to perform at a

high level and whether an employee wants to be absent from work or search for a new

job.

2. Perceived inequities raise questions about how accurately and fairly managers are

evaluating employees’ performance and distributing rewards.

3. Employees who believe they are being treated unfairly may reduce effort, stop

cooperating with others, have reduced levels of satisfaction and self-confidence, and start

looking for another job.

jon24565_FM.qxd  11/17/05  1:47 PM  Page xxvii



VHS and DVD Video Collections

(VHS ISBN:  10-digit: 007-320984-8, 
13-digit: 978-007-320984-5
DVD ISBN:  10-digit: 007-320983-X,
13-digit: 978-007-320983-8)
The VHS Video Collection that accompa-
nies the text contains one video for every
chapter from sources such as BusinessWeek
TV, NBC News, PBS, and even originally
produced material. Topics range from mar-
keting and product development at 3M, to
motivation at The Container Store, to lead-
ership and influence with Sylvia Rhone, for-

merly of Elektra Records. The Student DVD contains the “Small Business
in Action” videos highlighted in the boxes in the text, and the entire collec-
tion of videos that are found on the Instructor VHS and Student DVD,
respectively, can be found on the Instructor Video DVD.

Printed Testbank and Computerized Testbank

(Print ISBN:  10-digit: 007-320981-3, 13-digit: 978-007-320981-4)
Prepared by  Jim Steele of Chattanooga State Technical Community Col-
lege, the Testbank contains a variety of true/false, multiple-choice, and
essay questions, as well as “scenario-based” questions. These questions are
application-based and use a situation described in a narrative. Three-to-
five, multiple-choice test questions based on the situation described in the
narrative are then included. The Computerized Testbank can be found on
the Instructor’s CD-ROM.

PowerPoint Slides

Prepared by Ray Polchow, Zane State College, the PowerPoint collection
contains everything from an easy-to-follow outline, to additional slides
with embedded video clips and Web links, to figure downloads from the
text.  This versatility allows you to create a custom presentation suitable for
your own tastes and needs.
The Instructor’s Manual, Computerized Testbank, and PowerPoint slide
collection can all be found on the Instructor’s CD-ROM.  (ISBN:  10-digit:
007-320985-6, 13-digit: 978-007-320985-2)
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Active Classroom Resource Guide

(ISBN:  10-digit: 007-319276-7, 13-digit:
978-007-319276-5) For those of you who are
looking for additional material for in-class
or out, McGraw-Hill/Irwin has developed
the Active Classroom Resource Manual,
containing cases, exercises, and project
ideas (and accompanying Instructor Notes)
for nearly every introductory course topic,
including economics (supply and demand),
ethics and social responsibility (whistle
blowing), and entrepreneurship (SWOT

Analysis). Many of the exercises were the result of reviewer feedback
indicating that they wanted to delve into more difficult introduction-to-
business topics.

Online Learning Center (OLC) with Premium Content

www.mhhe.com/jonesintro
Access everything you need to teach your course through our convenient
Online Learning Center (OLC). A secure Instructor Resource Center
stores your essential course materials to save you prep time before class.
The Instructor’s Manual, PowerPoint, and additional material for your
students are now just a couple of clicks away. You will also find useful
packaging information and notes on the Online Learning Center.

Economics Case

Supply and Demand:  eBay and the Sellable Kidney

A couple of years ago, a Florida man tried to sell his kidney on eBay.  As his offer
explained, he could supply only one kidney because he needed the other to survive.  He
wanted the bidding to start out at $25,000, plus expenses for the surgical removal and
shipment of his kidney.  He felt confident he could get at least that much money since
thousands of people have potentially fatal kidney diseases.

He was right.  The bids for his kidney quickly surpassed $100,000.  Clearly, there were
lots of people with kidney disease who were willing and able to pay high prices to get a
lifesaving transplant.

The seller never got the chance to sell his kidney to the highest bidder.  Although organ
transplants are perfectly legal in the United States, the purchase or sale of human organs
is not.  When eBay learned the pending sale was illegal, they shut down the man’s
auction.

Critical Thinking Questions:

1) What does supply and demand for human kidneys look like?

2)  If a market in kidneys were legal, who would get them?

3)  How does a law prohibiting kidney sales affect the quantity of kidney transplants or
their distributions?

Economics Exercise

Supply and Demand Curves

1)  Given the following data, (a) construct market supply and demand curves and identify
the equilibrium price; and (b) identify the amount of shortage or surplus that would
exist at a price of $4.

Participant Quantity Demanded (per week)
Price $5 $4 $3 $2 $1
Supply Side
Alice 1 2 3 4 5
Butch 0 1 1 1 2
Connie 2 2 3 3 4
Dutch 1 3 4 4 6
Ellen 1 2 2 3 5
Market Total

Participant Quantity Supplied (per week)
Price $5 $4 $3 $2 $1
Supply Side
Alice 3 3 3 3 3
Butch 7 5 4 4 2
Connie 6 4 3 3 1
Dutch 6 5 4 3 0
Ellen 4 2 2 2 1
Market Total

2)  Suppose that the good described in problem 3 became so popular that every
consumer demanded one additional unit at every price.  Illustrate this increase in market
demand and identify the new equilibrium.   Which curve has shifted?  Along which curve
has there been a movement of price and quantity?
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CPS (Wireless Classroom Performance System) by eInstruction

Have you ever asked yourself: “How can I measure class participation?” or
“How do I encourage class participation?” If so, then CPS might be the
product for you. CPS enables you to poll students and record their
responses to questions posed on a PowerPoint slide as well as monitor their
attendance. CPS also offers a variety of reporting features, including grade
books that are easy to export to WebCT or Blackboard. For your students,
CPS is as simple as using buttons on a remote control. Questions can be
designed by you, or you can choose from a set of 20 per chapter available
for the book. Ask your local McGraw-Hill/Irwin Sales Representative how
to get CPS for your classroom.

Homework Manager

McGraw-Hill’s Homework Manager (MHHM) uses selected problems
from video quizzes and chapter quizzes to help students develop problem-
solving skills.  The students log in to complete the homework assignments
and submit them for immediate, automatic grading. Each class has its own
unique homepage that contains assignment material specific to the course
and instructor. The assignments can be used to determine part of the over-
all grade your students receive. You control the rules and policies sur-
rounding the assignments, which can range from low-stakes, self-study ses-
sions to homework sessions and high-stakes, proctored exams. When an
assignment is published, you determine when it is available to students and
establish the due date and grade parameters recorded in the system’s grade
book. The system provides students with a graded assignment report that
can include feedback about incorrect answers and other helpful study
information. Ask your local McGraw-Hill/Irwin Sales Representative how
to get the optimal package of Homework Manager and related textual
material for you and your students.
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Instructor Supplements

Printed Study Guide

(ISBN:  10-digit: 007-320986-4, 13-digit: 978-007-320986-9)
The Student Study Guide contains:

• Chapter summaries.

• Key-terms mastery exercises, including matching and fill-in-the-blank
questions.

• Multiple-choice quizzes.

• Scenario-based quizzes.

Student DVD

(Packaged with text, ISBN: 10-digit: 007-
322436-7, 13-digit: 978-007-322436-7)
Corresponding to the “Small Business in
Action” boxes in the text, the Student
DVD contains the videos that are high-
lighted in these boxes. Among the entre-
preneurs featured in the videos are Jim
McCann, the CEO of 1-800-FLOWERS, and Isaac Larian, the creator of
the Bratz dolls. Other small-business topics featured in the videos include
starting a business, franchising, and what it’s really like to “be your own
boss.” The DVD also contains quizzes on these videos as well as the
other chapter videos, chapter quizzes for self-study, and the related
“Build Your Management Skills” exercises. (The videos on the Student
DVD can also be found on the Instructor Video DVD.)

Online Learning Center (OLC) at

www.mhhe.com/jonesintro
More and more students are studying online. That’s why we offer an
Online Learning Center (OLC) that follows Introduction to Business
chapter by chapter. It doesn’t require any building or maintenance on
your part, and it is ready to go the moment you and your students type in
the URL. As your students study, they can refer to the OLC Web site for
such benefits as:

• Internet-based activities.

• Self-grading quizzes.

• Learning tools.

• Additional video and related video exercises.
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Finding a way to integrate and present an overview of the rapidly changing
world of business and business activities as well as make it interesting and
meaningful for students is not an easy task. As I wrote and revised the sev-
eral drafts of Introduction to Business, I was fortunate to have had the assis-
tance of several people who contributed greatly to the book’s final form.
First, I am grateful to Andy Winston, our original sponsoring editor, for his
constant support and commitment to the project that led to its realization.
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that the book would meet the needs of its users, satisfy students, and for
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refine a new product. Third, I am grateful to Christine “Chipper” Scheid,
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progress and Ellen Cleary, our marketing manager, for providing us with
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ket. My external developmental editor, Amy Ray, also has my gratitude
for refining and sharpening the text of the book so that students are better
able to grasp its key ideas. All these people have been instrumental in cre-
ating a product we hope will meet its goal of helping students better under-
stand business and the many ways in which it affects them. 

I also wish to thank Artemio Ortiz for producing a student-friendly
engaging design, Mary Conzachi for coordinating the production
process, and Patsy Hartmangruber of Texas A&M University for pro-
viding excellent word-processing and graphic support. Finally, I am
indebted to the many colleagues and reviewers who provided me with
useful and detailed feedback in several rounds of reviews and testing,
and for their perceptive comments and valuable suggestions for
improving the manuscript. They include:
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