Pointing Students

“Why do |
need to learn
Managerial
Accounting?”

Brewer’s Introduction to Managerial
Accounting has earned a reputation
as the most concise and readable
book on the market. Its manageable
chapters and clear presentation
point students toward under-
standing just as the needle of a
compass provides direction to
travelers.

However, the book’s authors
also understand that everyone’s
destinations are different. Some
students will become accountants,
while others are destined for
careers in management, marketing,
or finance. Not only does the
Brewer text teach students man-
agerial accounting concepts in a
clear and concise way, but it also
asks students to consider how
the concepts they’re learning will
apply to the real world situations
they will eventually confront in
their careers. This combination of
conceptual understanding and the
ability to apply that knowledge
directs students toward success,
whatever their final destination
happens to be.

N the Right

Direction

Here’s how your colleagues have described
Brewer’s Introduction to Managerial Accounting:

Better than other texts, Brewer is written in

a manner that fosters a more mature level of thinking
in the student.When the “whys” and the usefulness
of concepts are presented so well, it makes my job

so much easier.

—NM. David Gorton, Eastern Washington University

... This book is so well written that it is easy for the
students to read the text and then be able to work
exercises and problems at the end of the chapter. The
topics covered do a great job of preparing business
students for their upper level business courses and it lays
a strong foundation for the accounting majors who will
take cost accounting. This book has so many resources for
students to go along with the text that you can individually
fit the needs of almost any student. | would highly
recommend this book for any managerial accounting
principle class.

—Joseph M. Hagan, East Carolina University

This textbook presents fundamental managerial
accounting concepts in a very clear and concise
manner and offers many effective mechanisms (e.g., end-
of-chapter problems and cases; on-line quizzes, videos, and
slideshows) that help students reinforce the concepts.

—Nace Magner, Western Kentucky University

It is an excellent book. Clearly written and comprehensive. Students are able to

understand the material.

—AnwarY. Salimi, California State Polytechnic University-Pomona



Introduction to Managerial Accounting, 5th edition,
by BREWER/GARRISON/NOREEN empowers
your students by offering:

CONCISE COVERAGE

Your students want a text that is concise and that presents material in a
clear and readable manner. Introduction to Managerial Accounting Keeps
the material accessible while avoiding advanced topics related to cost
accounting. Students’ biggest concern is whether they can solve the end-of-
chapter problems after reading the chapter. Market research indicates that
Brewer/Garrison/Noreen helps students apply what they’ve learned better
than any other managerial accounting text on the market. Additionally, the key
supplements are written by the authors ensuring that students and instructors
will work with clear, well-written supplements that employ consistent
terminology.

DECISION-MAKING FOCUS

All students who pass through your class need to know how accounting
information is used to make business decisions, especially if they plan to be
future managers. That’s why Brewer, Garrison and Noreen make decision
making a pivotal component of Introduction to Managerial Accounting. In
every chapter you’ll find the following key features that are designed to
teach your students how to use accounting information. Decision Maker
and You Decide Boxes help students to develop analytical, critical thinking,
and problem-solving skills. Building Your Skills cases challenge students’
decision-making skills.

A CONTEMPORARY APPROACH TO LEARNING

Today’s students rely on technology more than ever as a learning tool, and
Introduction to Managerial Accounting offers the finest technology package
of any text on the market. From study aids to online grading and course
management, our technology assets have one thing in common: they make
your class time more productive, more stimulating, and more rewarding for
you and your students. McGraw-Hill’s Connect Accounting is an online
assignment and assessment solution that connects students with the tools
and resources they’ll need to achieve success. Connect Plus™ provides an
online version of the text in addition to access to Connect, giving students
a convenient way to access everything they need to succeed in their course.
The Online Learning Center provides your students with a variety of multi-
media aids to help them learn managerial accounting. McGraw-Hill’s Media
Integration allows students to maximize the technological package available
to them with Brewer. Apple® iPod® icons throughout the text link content
back to quizzes, audio and visual lecture presentations, and course-related
videos—all of which can be downloaded to their iPod or other portable
MP3/MP4 players so they can study and review on the go.




CHAPTER OUTLINE

Each chapter opens with an outline that provides
direction to the student about the road they can expect
to traverse throughout the chapter. The A Look feature
reminds students what they have learned in previous
chapters, what they can expect to learn in the current
chapter, and how the topics will build on each other
in chapters to come.

Systems Design:
Job-Order Costing

<<

Chapter | described the three major
activities of managers and compared
and contrasted financial and managerial
accounting. It also defined many of the
terms that are used to classify costs

in business. We will use many of these
terms in Chapter 2. Now would be a
good time to check your i
of those terms by referring to the
glossary at the end of Chapter .

>>

Chapter 2 distinguishes between two
job-or pr

costing, and then provides an in-depth look
ata job-order costing system. We describe

Chapter 3 continues the discussion of

overhead costs, showing how these

costs can be more accurately assigned
using activity-based costing. We cover
process costing in Chapter 4.

are accumulated on jobs. Then we address.
manufacturing overhead, an indirect cost
applied) to jobs.
Finally, we take a more detailed look at
the flow of costs through a company’s
‘accounting system using journal entries.

CHAPTER OUTLINE

Process and Job-Order Costing

Manufacturing Overhead Costs

B Process Costing Applying Manufacturing Overhead

M job-Order Costing Nonmanufacturing Costs
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[
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B Measuring Direct Materials Cost B Cost of Goods Sold
Job Cost Sheet B Summary of Cost Flows

Measuring Direct Labor Cost Problems of Overhead Application

Applying Manufacturing Overhead B Underapplied and Overapplied Overhead
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The Need for a Predetermined Rate Overhead Balances.

Choice of an Allocation Base for Overhead Cost A General Model of Product Cost Flows

W Multiple Predetermined Overhead Rates

[
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W Using the Predetermined Overhead Rate
-
[
B Computation of Unit Costs
[

Summary of Document Flows Job-Order Costing in Service Companies

Job-Order Costing—The Flow of Costs
W The Purchase and Issue of Materials

W Labor Cost

BREWER / GARRISON / NOREEN'’S

Introduction to Managerial Accounting is full of pedagogy designed
to make studying productive and hassle-free. On the following pages, you'll see the
kind of engaging, helpful pedagogical features that have made Brewer one of the best-
selling Managerial Accounting texts on the market.

DECISION FEATURE

The Decision Feature at the beginning of each chapter
provides a real-world example for students, allowing
them to see how the chapter’s information and insights
apply to the world outside the classroom. Learning
Objectives alert students to what they should expect as
they progress through the chapter.

LEARNING
OBJECTIVES

After studying Chaper 10,
you should be able to

LO4 Understand how to

g 4 - construct and use a balanced
. ' N scorecard
DECISION FEATURE

Sony Attempts to Rebound

Last century Sony delighted customers with its Walkman, the Tinitron TV, the PlayStation, and the CD.
However, in the digital media era Sony has lost ground to many better-managed competitors such as
Microsoft, Apple, Sharp, and Nokia. Sony is attempting to rebound by discontinuing unprofitable seg-
ments such as Aibo, a line of robotic pets; Qualia,a line of boutique electronics; 1,220 cosmetic salons;
and 18 Maxim de Paris restaurans. In addition, the company has closed nine plants, sold $705 million
worth of assets, and eliminated 5,700 jobs.

The next step for Sony is to improve communications across its remaining business units. For
example, at one point Sony had three business units unknowingly competing against one another by
developing their own digital music players. Sony's challenge is to encourage decentralized decision
making to spur product innovation, while centralizing control of communications across the company
S0 that engineers do ot create competing or incompatible products.

Source: Marc Gunther, “The Welshman, the Walkman, and the Salarymen.” Fortune, June 12, 2006, pp. 70-83.

Each section of the chapter’s
outline has an introduction about
the business aspect of the topic and
gets the reader engaged before
the topic is covered.

— Kathy Crusto-Way, Tarrant County College



POWERFUL PEDAGOGY

INFOGRAPHICS

Infographics and exhibits help
students visualize key accounting
concepts, such as Static versus
Flexible Budgets, the Activity-
Based Costing Model, and Man-
agement by Exception.

Manufacturing Companies: Classifications of Inventory

i

Raw Materials

Work in Process Finished Goods

These real world business situations are extremely helpful. These help
students see the application of managerial accounting to real
business operations. It also helps students to see that since the world
is constantly changing, that the applications employed must be adapted

in response to the changing environment.
—Agatha E. Jeffers, Montclair State University

IN BUSINESS BOXES

These helpful boxed features offer
a glimpse into how real companies
use the managerial accounting con-
cepts discussed within the chapter.
Every chapter contains these current
examples.

IN BUSINESS

1. The standard and actual prices per pound of raw material are $4.00 and $4.50,
respectively. A total of 10,500 pounds of raw material was purchased and then used
to produce 5,000 units. The quantity standard allows two pounds of the raw material
per unit produced. What is the materials quantity variance?

a. $5,000 unfavorable
b. $5,000 favorable
c. $2,000 favorable
d. $2,000 unfavorable

2. Referring to the facts in question 1 above, what is the material price variance?

a. $5,250 favorable
b. $5,250 unfavorable
¢. $5,000 unfavorable
d. $5,000 favorable

Skyrocketing Transportation Costs Affect Direct
Materials Standards

Direct materials price standards should reflect the final delivered cost of the materials. Given
increases in the costs of shipping raw materials across oceans, many companies have increased
their price standards. For example, the average cost to rent a ship to transport raw materials from
Brazil to China has increased from $65,000 to $180,000. In some instances, shipping costs now
exceed the cost of the cargo itself. It costs about $88 to ship a ton of iron ore from Brazil to Asia;
however, the iron ore itself only costs $60 per ton.

Source: Robert Guy Matthews, “Ship Shortage Pushes Up Prices of Raw Materials,” The Wall Street Journal,
October 22, 2007, p. Al and A12.

CONCEPT CHECK
CONCEPT

CHECK Concept Checks allow students to
test their comprehension of topics
and concepts covered at various
stages throughout each chapter.




Rick: 1think I understand, but it is confusing.
Victoria: Just remember that a cost is called variable if it is proportional to activity; it
is called fixed if it does not depend on the level of activity. However, fixed costs can

The D E C I S I o N MAKE R change for reasons unrelated to changes in the level of activity. And controllability

has little to do with whether a cost is variable or fixed. Fixed costs are often more

feature fOSterS Critical thlnklng and controllable than variable costs.
decision-making skills by providing

real-world business scenarios that DGR (ONBYVNENE  General Manager of a Luxury Resort

requlre the reSOluthH Of a buslneSS You are the general manager of a 200-room luxury resort in Arizona and are responsible for all
3 3 3 aspects of operations. The budget for the current month called for total revenue from room rentals
1ssue. The SuggeSted SOluthn 18 of $2,362,500 based on 5,625 room-days. (A room-day is a room rented for one day.) The actual
located at the end Of the Chapter' revenue from room rentals for the month amounted to $2,502,800 for 6,250 room-days. Using the

flexible budget approach, analyze these results.

Performance Reports in Nonprofit Organizations

The performance reports in nonprofit organizations are basically the same as the per-
formance reports we have considered so far—with one prominent difference. Nonprofit
organizations usually receive a significant amount of funding from sources other than
sales. For example, universities receive their funding from sales (i.e., tuition charged
to students), from endowment income and donations, and—in the case of public
universities—from state appropriations. This means that, like costs, the revenue in gov-
ernmental and nonprofit organizations may consist of both fixed and variable elements.

T EXHIBIT 8-6
Rick’s Hairstyling Revenue and Spending Variances
Revenue and Spending Variances from Comparing the Flexible
For the Month Ended March 31 Budget to the Actual Results
Revenue
and
Flexible Actual Spending
Budget Results Variances
Client-visit: 1,100 1,100
Revenue ($180.000) .......cceveureecurecrrecirenens $198,000 $194,200 $3,800 U
Expenses:
Wages and salaries ($65,000 + $37.00q) 105,700 106,900 1,200 U
Hairstyling supplies ($1.50q) 1,650 1,620 30 F
Client gratuities ($4.10q).. 4,510 6,870 2,360 U
Electricity ($1,500 + $0.10q) 1,610 1,550 60 F

Rent ($28,500) .......
Liability insurance ($2,800) .

22288 22228 . The YOU DECIDE feature

Employee health insurance ($21,300; 21,300 22,600 1,300 U
Miscellaneous ($1,200 + $0.20g)...... 1,420 2,130 u Challenges Stl.ldents to apply the
Total BXPBNSE v 167490 172970 u tools of analysis and make decisions.
V]

Net operating iNCOME...........ccevvrrvverreiineees 0 $ 0

The suggested solution is found at
the end of the chapter.

between how much a cost should have been, given the actual level of activity, and the
actual amount of the cost. If the actual cost is greater than what the cost should have been,
the variance is labeled as unfavorable. If the actual cost is less than what the cost should
have been, the variance is labeled as favorable. Why would a cost have a favorable or
unfavorable variance? There are many possible explanations including paying a higher
price for inputs than should have been paid, using too many inputs for the actual level
of activity, a change in technology, and so on. In the next chapter we will delve into this
topic in greater detail.

Note from Exhibit 8-6 that the overall net operating income variance is $9,280 U
(unfavorable). This means that given the actual level of activity for the period, the net
operating income was $9,280 lower than it should have been. There are a number of
reasons for this. The most prominent is the unfavorable revenue variance of $3,800. Next
in line is the $2,360 unfavorable variance for client gratuities. Looking at this in another
way, client gratuities were more than 50% larger than they should have been according
to the flexible budget. This is a variance that Rick would almost certainly want to inves-
tigate further. Rick may directly control the client gratuities himself. If not, he may want
to know who authorized the additional expenditures. Why were they so large? Was more
given away than usual? If so, why? Were more expensive gratuities given to clients? If so,
why? Note that this unfavorable variance is not necessarily a bad thing. It is possible, for
example, that more lavish use of gratuities led to the 10% increase in client-visits.

Owner of Micro-Brewery

Hops is an essential ingredient in beer. The brewery’s budget for the current month, which was
based on the production of 800 barrels of beer, allowed for an expense of $960 for hops. The
actual production for the month was 850 barrels of beer and the actual cost of the hops used to
produce that beer was $1,020. Hops is a variable cost. Do you think the expense for hops for the
month was too high?




eXcel

UTILIZING THE ICONS

To reflect our service-based economy, the text is
replete with examples from service-based businesses.
A helpful icon distinguishes service-related examples
in the text.

Ethics assignments and examples serve as a reminder
that good conduct is vital in business. Icons call
out content that relates to ethical behavior for
students.

Media integrated icons throughout the text link
content back to chapter-specific quizzes, audio
lectures, and visual presentations; all of which can
be downloaded to an MP3 player. This gives students
access to a portable, electronic learning option to
support their classroom instruction.

The writing icon denotes problems that require
students to use critical thinking as well as writing
skills to explain their decisions.

An Excel© icon alerts students that spreadsheet
templates are available for use with select problems
and cases.

The IFRS icon highlights content that may be
affected by the impending change to IFRS and
possible convergence between U.S. GAAP and
IFRS.

END-OF-CHAPTER MATERIAL

Introduction to Managerial Acounting has earned a
reputation for the best end-of-chapter review and
discussion material of any text on the market. Our
problem and case material conforms to AICPA,
AACSB, and Bloom’s Taxonomy categories and
makes a great starting point for class discussions
and group projects. With discussion questions, brief
exercises, exercises, problems, cases, and research
and application problems, Brewer offers students
practice material of varying complexity and depth.
In order to provide even more practice opportunities,
an alternate problem set is available on the text’s
website along with online quizzes and practice
exams.

AUTHOR-WRITTEN
SUPPLEMENTS

Unlike other managerial accounting texts, Brewer,
Garrison, and Noreen write all of the text’s major
supplements, ensuring a perfect fit between text and
supplements. For more information on Introduction
to Managerial Accounting’s supplements package
see pages Xiv—xviii.

A great text with numerous real world examples to help apply
material to the decision making process. Students will find it easy

to read and to follow in working end of chapter assignments. Provides the
instructor with the tools to help increase classroom discussion on chapter
topics with real world applications.

—Terry G. Elliott, Morehead State University




New to t

An excellent book for an
Introductory Managerial Course
for all business students, not

just Accounting majors.

—Tamara Phelan, Northern lllinois
University

This is a great text and |
strongly recommend it to
first time students in the area of
managerial accounting.

—Luther L. Ross, Central Piedmont
Community College

"\e | |
N edition

Faculty feedback helps us continue to improve
Introduction to Managerial Accounting. In response
to reviewer suggestions we have:

Reordered variances in Chapters 8 and 9. Both chapters
have been extensively rewritten to follow a more logical
flow.

Added coverage of Corporate Social Responsibility to
Chapter 2 to introduce students to an important and
relevant topic in today’s business world; moved the
coverage of balanced scorecard to Chapter 10 where it
more naturally belongs.

Added International Financial Reporting Standards (IFRS)
icons throughout the text to highlight topics that may be
affected should the U.S. adopt IFRS in the future.

Specific changes were made in the
following chapters:

P

In Business boxes updated throughout.
All end-of-chapter items tagged to Bloom’s Taxonomy
categories as well as AACSB and AICPA standards.

rologue

Materials dealing with the distinction between financial and
managerial accounting have been moved to Chapter 2.
The section on Technology in Business has been
eliminated.

New material on Corporate Social Responsibility has
been added.



Chapter |

- The Schedule of Cost of Goods Manufactured has been simplified by eliminating
the list of the elements of Manufacturing Overhead. This removes a discrepancy that
had existed between the coverage of the Schedule of Cost of Goods Manufactured in
Chapter 1 and in Chapter 2.

Chapter 2

- Portions of the chapter have been rewritten to enhance clarity.

Chapter 4

- Preparing the Cost Reconciliation Report is now a Learning Objective.

Chapter 5
- All of the end-of-chapter materials for the Variable Costing appendix have been moved
to the end of the appendix to make the appendix more self-contained.

Chapter 6
The basic equations used in target profit analysis and break-even analysis have been
revised to be more intuitive.

- Break-even analysis has been moved to follow target profit analysis because break-
even analysis is just a special case of target profit analysis.

. Profit graphs are covered in addition to CVP graphs.

C hapter 8
This chapter has been completely rewritten to follow a logical path leading from
budgeting to performance evaluation comparing budgets to actual results and then on
to standard cost analysis. Flexible budgets are used to prepare performance reports with
activity variances and revenue and spending variances. This chapter contains some of
the material that used to be in Chapter 9.

C hapter 9
This chapter now covers all standard cost variances—including fixed manufacturing
overhead variances in an appendix. The material in this chapter has been extensively
rewritten—particularly the materials dealing with manufacturing overhead. This
chapter contains material that used to be in Chapter 8.

Chapter 10

- The materials dealing with the Balanced Scorecard have been expanded and have been
moved to this chapter, where they more naturally belong.

. The Segmented Income Statement is covered in much more depth.

Chapter 13

- Free cash flow has been added to the chapter.

. The exercises and problems for the appendix have been moved so that they follow
the appendix.

xiii



A Market-Leading Book Deserves

Market-Leading Technology

McGRAW-HILL
CONNECT™ ACCOUNTING

Less Managing. More Teaching. Greater
Learning.

McGraw-Hill Connect Accounting is an online assignment and
assessment solution that connects students with the tools and
resources they’ll need to achieve success.

McGraw-Hill Connect Accounting helps prepare students for
their future by enabling faster learning, more efficient studying,
and higher retention of knowledge.

McGraw-Hill Connect Accounting features

Connect Accounting offers a number of powerful tools and features
to make managing assignments easier, so faculty can spend more
time teaching. With Connect Accounting, students can engage
with their coursework anytime and anywhere, making the learning
process more accessible and efficient. Connect Accounting offers
you the features described below.

Simple assignhment management

With Connect Accounting, creating assignments is easier than ever,
so you can spend more time teaching and less time managing. The
assignment management function enables you to:

- Create and deliver assignments easily with selectable end-of-
chapter questions and test bank items.

- Streamline lesson planning, student progress reporting, and
assignment grading to make classroom management more
efficient than ever.

- Go paperless with the eBook and online submission and grading
of student assignments.

Smart grading

When it comes to studying, time is precious. Connect Accounting
helps students learn more efficiently by providing feedback and
practice material when they need it, where they need it. When
it comes to teaching, your time also is precious. The grading
function enables you to:

- Have assignments scored automatically, giving students
immediate feedback on their work and side-by-side comparisons
with correct answers.

- Access and review each response; manually change grades or
leave comments for students to review.

- Reinforce classroom concepts with practice tests and instant
quizzes.
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Instructor library

The Connect Accounting Instructor Library is your repository
for additional resources to improve student engagement
in and out of class. You can select and use any asset that
enhances your lecture. The Connect Accounting Instructor
Library includes:

- PowerPoints

- Transparency Masters

- Bonus Variable Costing chapter
- FIFO Supplement chapter

Student study center

The Connect Accounting Student Study Center is the place
for students to access additional resources. The Student Study
Center:

- Offers students quick access to lectures, practice materials,
eBooks, and more.

- Provides instant practice material and study questions,
easily accessible on the go.

- Gives students access to the Personalized Learning Plan
described next.

Personalized Learning Plan

The Personalized Learning Plan (PLP) connects each student
to the learning resources needed for success in the course.
For each chapter, students:

- Take a practice test to initiate the Personalized Learning
Plan.

- Immediately upon completing the practice test, see how
their performance compares to chapter learning objectives
or content by sections within chapters.

- Receive a Personalized Learning Plan that recommends
specific readings from the text, supplemental study
material, and practice work that will improve their
understanding and mastery of each learning objective.

Diagnostic and adaptive learning of concepts:
LearnSmart

Students want to make the best use of their study time.
The LearnSmart adaptive self-study technology within
Connect Accounting provides students with a seamless
combination of practice, assessment, and remediation for
every concept in the textbook. LearnSmart’s intelligent
software adapts to every student response and automatically
delivers concepts that advance the student’s understanding
while reducing time devoted to the concepts already mastered.
The result for every student is the fastest path to mastery
of the chapter concepts. LearnSmart:

- Applies an intelligent concept engine to identify the
relationships between concepts and to serve new concepts
to each student only when he or she is ready.

- Adapts automatically to each student, so students spend
less time on the topics they understand and practice more
those they have yet to master.

. Provides continual reinforcement and remediation, but
gives only as much guidance as students need.

- Integrates diagnostics as part of the learning experience.

- Enables you to assess which concepts students have
efficiently learned on their own, thus freeing class time
for more applications and discussion.

Student progress tracking

Connect Accounting keeps instructors informed about how
each student, section, and class is performing, allowing
for more productive use of lecture and office hours. The
progress-tracking function enables you to:

« View scored work immediately and track individual or
group performance with assignment and grade reports.

« Access an instant view of student or class performance
relative to learning objectives.

« Collect data and generate reports required by many
accreditation organizations, such as AACSB and
AICPA.
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McGraw-Hill Connect Plus Accounting

McGraw-Hill reinvents the textbook learning experience
for the modern student with Connect Plus Accounting.
A seamless integration of an eBook and Connect
Accounting, Connect Plus Accounting provides all of
the Connect Accounting features plus the following:

An integrated eBook, allowing for anytime, anywhere
access to the textbook.

Dynamic links between the problems or questions you
assign to your students and the location in the eBook
where that problem or question is covered.

A powerful search function to pinpoint and connect
key concepts in a snap.

In short, Connect Accounting offers you and your students
powerful tools and features that optimize your time
and energies, enabling you to focus on course content,
teaching, and student learning. Connect Accounting also
offers a wealth of content resources for both instructors
and students. This state-of-the-art, thoroughly tested
system supports you in preparing students for the world
that awaits.

For more information about Connect, go to
www.mcgrawhillconnect.com
or contact your local McGraw-Hill sales
representative.

IPOD® CONTENT

Harness the power of one of the most popular technology
tools today—the Apple® iPod®. Our innovative approach
allows students to download audio and video presentations
right into their iPod and take learning materials with them
wherever they go.

Students can visit the Online Learning Center at
www.mhhe.com/brewerSe to download our iPod content.
For each chapter of the book they will be able to down-
load narrated lecture presentations, managerial accounting
videos, and even self-quizzes designed for use on various
versions of iPods. It makes review and study time as easy
as putting on earphones.

It is an excellent, technology oriented, well
written book for today’s on-the-go generation
who do not have time to sit, read, and comprehend.
It has all the materials for three dimension learning
(read, listen, vision).

—Sushila Kedia, University of Southern Indiana
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%Oegrity campus

ONLINE LEARNING CENTER (OLC)

www.mhhe.com/brewer5e

More and more students are studying online. That’s why
we offer an Online Learning Center (OLC) that follows
Introduction to Managerial Accounting chapter by chapter.
It doesn’t require any building or maintenance on your part.
It’s ready to go the moment you and your students type in
the URL.

As your students study, they can refer to the OLC website
for such benefits as:

+ Internet-based activities
«  Self-grading quizzes

+  Alternate problems

«  Excel spreadsheets

«  PowerPoint slides

. iPod® Content

A secured Instructor Resource Center stores your
essential course materials to save you prep time before
class. The instructor’s resource guide, solutions manual, test
bank, and PowerPoint slides are now just a couple of clicks
away. You will also find useful packaging information and
transition notes.

COURSESMART

CourseSmart is a new
way to find and buy
eTextbooks. At CourseSmart you can save up to 50 percent
off the cost of a print textbook, reduce your impact on
the environment, and gain access to powerful Web tools
for learning. CourseSmart has the largest selection of
eTextbooks available anywhere, offering thousands of the
most commonly adopted textbooks from a wide variety of
higher education publishers. CourseSmart eTextbooks are
available in one standard online reader with full text search,
notes and highlighting, and e-mail tools for sharing notes
between classmates.

Courses

TEGRITY CAMPUS

Tegrity Campus is a service that makes class time
available all the time by automatically capturing every
lecture in a searchable format for students to review
when they study and complete assignments. With a
simple one-click start and stop process, you capture all
computer screens and corresponding audio. Students
replay any part of any class with easy-to-use browser-
based viewing on a PC or Mac.

Educators know that the more students can see, hear,
and experience class resources, the better they learn.
With Tegrity Campus, students quickly recall key
moments by using Tegrity Campus’s unique search
feature. This search helps students efficiently find what
they need, when they need it across an entire semester
of class recordings. Help turn all your students’ study
time into learning moments immediately supported by
your lecture.

To learn more about Tegrity watch a 2-minute Flash demo
at http://tegritycampus.mhhe.com.

McGRAW-HILL/IRWIN CARES

At McGraw-Hill/Irwin, we understand that getting
the most from new technology can be challenging.
That’s why our services don’t stop after you purchase
our book. You can e-mail our Product Specialists
24 hours a day, get product training online, or search our
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