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Some websites continually change their structure and content, so the information listed here may not always be available.
UNIT 1: MEDIA AND SOCIAL ISSUES
Communication Studies: General Communication Resources

An encyclopedic resource related to a host of mass communication issues, this

site is maintained by the University of Iowa’s Department of Communication

Studies. It provides excellent links covering advertising, cultural studies, digital

media, film, gender, and media studies.

http://www.uiowa.edu/commstud/resources/general.html

About.com: Secondary Education

A useful article for understanding the process by which book complaints are

brought to school systems, the variety of reasons why, and the possible outcomes.  Extensive links to additional sources.

http://712educators.about.com/cs/bannedbooks/a/bookbanning.htm

Arab Media & Society

Arab Media & Society is an online journal about all forms of media and their

interaction with society in the Muslim world. The site is multimedia and contains

archival material as well as real-time excerpts of articles from the Arab media.

http://www.arabmediasociety.com/about_the_journal.php

Nielsen Media Glossary of Terms

A handy compendium of terms used within the media industries.

http://www.nielsenmedia.com/glossary/

Media Awareness Network

The Media Awareness Network is a Canadian site dedicated to promoting critical

thinking in youth about the media. Media issues discussed include violence,

stereotyping, online hate, and information privacy.

http://www.media-awareness.ca

UNIT 2: A QUESTION OF CONTENT

Advertising Age

The Web site of Advertising Age magazine provides access to articles and features about media advertising, such as the history of television advertising.

http://adage.com

Advertising World

This site is maintained by the Advertising Department of the University of Texas

and contains links to material on a variety of advertising topics and issues.

http://advertising.utexas.edu/world/index.asp

Peabody Archives, University of Georgia

Since 1941, the University of Georgia Grady College has been home to the Peabody Awards, which recognize the best of broadcast programming. This archive of winners features news, entertainment, educational, children’s, and documentary programming.

http://www.peabody.uga.edu

Television News Archive, Vanderbilt University

Since 1968, the Television News Archive has systematically recorded, abstracted, and indexed national television newscasts. This database is the guide to the Vanderbilt University collection of network television news programs.

http://tvnews.vanderbilt.edu

The Copyright Web Site

A commercial site with extensive copyright information. The URL listed below

follows the current digital legal controversies in Internet, Web, and software.

Specialized information for movie, television, and other outlets is available also

on the site.

http://www.benedict.com/Digital/Digital.aspx

Entertainment Software Association

ESA serves the business and public affairs needs of video game publishers. Its

sections on public policy and games in life provide extensive information about

the benefits of video games.

www.theesa.com
UNIT 3: NEWS AND POLITICS
Center for Media and Public Affairs

This site offers information about ongoing debates concerning media fairness and impact, with particular attention to political campaigns and political journalism.

http://www.cmpa.com

Poynter Online: Resource Center

The Poynter Institute for Media Studies provides extensive links to information

and resources on all aspects of media, including political journalism. Find this

resource center in the “About Poynter” section.

http://www.poynter.org/

Pew Research Center for People and the Press

The purpose of the Pew Research Center for People and the Press is to serve as a forum for ideas on the media and public policy through public opinion research.

http://people-press.org

Society of Professional Journalists

The Web site for The Electronic Journalist, the online service for the Society of

Professional Journalists (SPJ) will lead you to a number of articles on media ethics, accuracy, media leaders, and other topics.

http://www.spj.org

NewsSources

The American Journalism Review’s NewsSources section of their Web site provides links to newspapers around the country. Links to organizations that are concerned with the ethics and quality of media coverage may be found on this site, as well.

http://www.ajr.org

The Project for Excellence in Journalism

The Project for Excellence in Journalism is a research organization that studies

the performance of the press. Their goal is to help both journalists and citizens

understand what the press is delivering.

http://www.journalism.org

The Annenberg Public Policy Center

FactCheck.org within the political communication research section aims to

reduce the level of deception and confusion in U.S. politics. FactCheck monitors

the accuracy of what is said by major U.S. political players in the form of TV ads,

debates, speeches, interviews, and news.

http://www.annenbergpublicpolicycenter.org
UNIT 4: LAW AND POLICY

American Civil Liberties Union

This official site of the ACLU provides a general introduction of issues involving

individual rights.

http://www.aclu.org

Fairness and Accuracy in Reporting (FAIR)

FAIR is a national media watch group that offers criticism of media bias and censorship. FAIR advocates for greater diversity in the press and scrutinizes media practices that marginalize public interest, minority and dissenting viewpoints.

http://www.fair.org

The Federal Communications Commission (FCC)

This official cite of the FCC provides comprehensive information about the rules

and guidelines, official inquiries, and other operations of this complex agency.

http://www.fcc.gov

Freedom Forum

Freedom Forum is a nonpartisan international foundation dedicated to free press

and free speech, and to helping media and the public understand one another.

The Web site includes extensive resources and excellent discussion of issues of

free speech and press, as well as religion, technology, and international issues.

The Press Watch area is intriguing.

http://www.freedomforum.org

CQ Researcher

Type “Broadcast Indecency” into the search engine for access to a full report

on issues of broadcast indecency including extensive background material, a

historical recap, an analysis of current issues, and additional resources.

http://library.cqpress.com/cqresearcher/

UNIT 5: MEDIA BUSINESS

National Association of Broadcasters (NAB)

The NAB is an organization dedicated to promoting the interests of broadcasters.

Some of the pages include information such as TV parental guidelines, laws

and regulation, research, and current issues.

http://www.nab.org

National Cable TV Association (NCTA)

The NCTA is an organization dedicated to promoting the interests of the cable

industry. See their Web page for discussion of current issues, and updates on

issues of importance to cable.

http://www.ncta.com

Television Bureau of Advertising

The Television Bureau of Advertising is a non-profit trade association of the broadcast television industry. This Web site provides a diverse variety of resources to help advertisers make the best use of local television. Go to “television facts” for useful information.

http://www.tvb.org

Yahoo Finance

From the site below, click through investing to industries to the industry center

where you can access information on individual companies, industry rivals, strategies and value, and stock prices. This is an invaluable resource for learning

more about specific firms and their markets.

http://www.fi nance.yahoo.com

IFPI Music Market Statistics

IFPI (International Federation of the Phonographic Industry) is an industry association. As part of their services, the statistics section provides a “comprehensive range of global industry statistics.” The goals of this association are to promote the value of recorded music, safeguard the rights of record producers, and expand the commercial uses of recorded music.

http://www.ifpi.org/content/section_statistics/index.html

Cynopsis

Cynopsis is a free daily trade publication for the television industry. There are

four daily early morning editions—Cynopsis, Cynopsis: Kids, Cynopsis: International, and Cynopsis: Digital—that can be read on the Web or sent via email.

http://www.cynopsis.com

UNIT 6: LIFE IN THE DIGITAL AGE

Center for the Digital Future

Maintained by the University of Southern California, the Center for the Digital

Future is a research and policy institute seeking to maximize the positive potential of the mass media and our rapidly evolving communication technologies.

http://www.digitalcenter.org

Electronic Frontier Foundation

Electronic Frontier Foundation is a nonprofit civil liberties organization working to

protect free expression and access to public resources and information online

and to promote responsibility in the new media.

http://www.eff.org

Yahoo International

The Yahoo service can access a number of countries, provide information about

the media systems, and list media programming.

http://www.yahoo.com/Regional/Countries/

The Media Lab

MIT’s Media Lab allows you to glimpse the many ways that researchers are

thinking about the digital media future. Look at the research groups listed in the

research section of the Web site, and then visit the group Web sites of the ones

that interest you.

http://www.media.mit.edu

Pew Internet and American Life Project

An outstanding source for up-to-date reports on issues of Internet use and its

integration into American society. Those interested in research can download

surveys and data for secondary analysis.

http://www.pewinternet.org
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