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Some websites continually change their structure and content, so the information listed here may not always be available.
UNIT 1: MEDIA AND SOCIAL ISSUES

Communication Studies: General Communication Resources

An encyclopedic resource related to a host of mass communication issues, this

site is maintained by the University of Iowa’s Department of Communication

Studies. It provides excellent links covering advertising, cultural studies, digital

media, film, gender, and media studies.

www.uiowa.edu/commstud/resources/general.html

About.com: Secondary Education

A useful article for understanding the process by which book complaints are

brought to school systems, the variety of reasons why, and the possible outcomes.  Extensive links to additional sources.

http://712educators.about.com/cs/bannedbooks/a/bookbanning.htm

Arab Media & Society

Arab Media & Society is an online journal about all forms of media and their

interaction with society in the Muslim world. The site is multimedia and contains

archival material as well as real-time excerpts of articles from the Arab media.

www.arabmediasociety.com/about_the_journal.php

Nielsen Media Glossary of Terms

A handy compendium of terms used within the media industries.

www.nielsenmedia.com/glossary/

Media Awareness Network

The Media Awareness Network is a Canadian site dedicated to promoting critical

thinking in youth about the media. Media issues discussed include violence,

stereotyping, online hate, and information privacy.

www.media-awareness.ca

UNIT 2: A QUESTION OF CONTENT

Advertising Age

The Web site of Advertising Age magazine provides access to articles and features about media advertising, such as the history of television advertising.

http://adage.com

Entertainment Software Association

ESA serves the business and public affairs needs of video game publishers. Its

sections on public policy and games in life provide extensive information about

the benefits of video games.

www.theesa.com

The U.S. Department of Health and Human Services

The Web site by U.S. Department of Health and Human Services helps women

with issues of body image, nutrition.

www.womenshealth.gov/body-image/

Center for Media and Public Affairs

This site offers information about ongoing debates concerning media fairness

and impact, with particular attention to political campaigns and political journalism.

www.cmpa.com

The Center for Media and Democracy

The Center for Media and Democracy regularly posts interesting items on the

interface between politics and advertising.

www.prwatch.org/

Project Censored

Project Censored often reports on attempts by the ad industry to control

information.

www.projectcensored.org/

UNIT 3: NEWS AND POLITICS

Advertising Age

The Web site of Advertising Age magazine provides access to articles and features about media advertising, such as the history of television advertising.

http://adage.com

Advertising World

This site is maintained by the Advertising Department of the University of Texas

and contains links to material on a variety of advertising topics and issues.

http://advertising.utexas.edu/world/index.asp

Entertainment Software Association

Entertainment Software Association (ESA) serves the business and public affairs

needs of video game publishers. Its sections on public policy and games in life

provide extensive information about the benefits of video games.

www.theesa.com

The U.S. Department of Health and Human Services

This Web site helps women with issues of body image, nutrition, and body image.

www.womenshealth.gov/body-image/

Center for Media and Public Affairs

This site offers information about ongoing debates concerning media fairness

and impact, with particular attention to political campaigns and political

journalism.

www.cmpa.com

Center for Media and Democracy

The Center for Media and Democracy regularly posts interesting items on the

interface between politics and advertising.

www.prwatch.org/

Project Censored

Project Censored often reports on attempts by the ad industry to control

information.

www.projectcensored.org/

UNIT 4: LAW AND POLICY

American Civil Liberties Union

This official site of the ACLU provides a general introduction of issues involving

individual rights.

www.aclu.org

Fairness and Accuracy in Reporting (FAIR)

FAIR is a national media watch group that offers criticism of media bias and censorship.  FAIR advocates for greater diversity in the press and scrutinizes media practices that marginalize public interest, minority, and dissenting viewpoints.

www.fair.org

The Federal Communications Commission (FCC)

This official site of the FCC provides comprehensive information about the rules

and guidelines, official inquiries, and other operations of this complex agency.

www.fcc.gov

Freedom Forum

Freedom Forum is a nonpartisan international foundation dedicated to free press

and free speech, and in helping media and the public understand one another.

The Web site includes extensive resources and excellent discussion of issues of

free speech and press, as well as religion, technology, and international issues.

The Press Watch area is intriguing.

www.freedomforum.org

CQ Researcher

Type “Broadcast Indecency” into the search engine for access to a full report

on issues of broadcast indecency including extensive background material, a

historical recap, an analysis of current issues, and additional resources.

http://library.cqpress.com/cqresearcher/

Peabody Archives, University of Georgia

Since 1941, the University of Georgia Grady College has been home to the Peabody Awards, which recognize the best of broadcast programming. This archive of winners features news, entertainment, educational, children’s, and documentary programming.

www.libs.uga.edu/media/index.html

Television News Archive, Vanderbilt University

Since 1968, the Television News Archive has systematically recorded, abstracted, and indexed national television newscasts. This database is the guide to the Vanderbilt University collection of network television news programs.

http://tvnews.vanderbilt.edu

UNIT 5: MEDIA BUSINESS

The Electronic Freedom Forum

The Electronic Freedom Forum’s site provides a number of examples of hate

speech and examples of the use of electronic media, and has a specific set of

examples on the principle of “fighting words.”

www.freedomforum.org/packages/first/fightingwords/casesummaries.htm

The ACLU

The American Civil Liberties Union (ACLU) maintains a Web site devoted to the

issues in this section.

www.aclu.org/technology-and-liberty

www.aclu.org/technology-and-libertyT

The Electronic Frontier Foundation

The Electronic Frontier Foundation also maintains an up-to-date Web site on their positions on anonymity, technology, and privacy.

www.eff.org/issues/privacy

The GNU Project

The GNU Project is one of the leaders of the “copyleft” approach to licensing

software. A more in-depth analysis of what this group identifies as copyleft can

be found on its Web site.

www.gnu.org/copyleft/

The U.S. Copyright Office

Taking out a legal copyright is actually easy and not very expensive. Information

can be found at the U.S. Printing Office’s Web site.

www.copyright.gov/

Institute of Electrical and Electronics Engineers (IEEE)

The IEEE’s position on the Digital Millennium Copyright Act can be found at the

below-mentioned link.

www.ieeeusa.org/policy/positions/DigitalCopyright1109.pdf

UNIT 6: LIFE IN THE DIGITAL AGE

IFPI Music Market Statistics

IFPI (International Federation of the Phonographic Industry) is an industry association.  As part of their services, the statistics section provides a “comprehensive range of global industry statistics.” The goals of this association are to promote the value of recorded music, safeguard the rights of record producers, and expand the commercial uses of recorded music.

www.ifpi.org/content/section_statistics/index.html

Center for the Digital Future

Maintained by the University of Southern California, the Center for the Digital

Future is a research and policy institute seeking to maximize the positive potential of the mass media and our rapidly evolving communication technologies.

www.digitalcenter.org

Electronic Frontier Foundation

Electronic Frontier Foundation is a nonprofit civil liberties organization working to

protect free expression and access to public resources and information online

and to promote responsibility in the new media.

www.eff.org

Yahoo International

The Yahoo service can access a number of countries, provide information about

the media systems, and list media programming.

http://dir.yahoo.com/Regional/Countries/

The Media Lab

MIT’s Media Lab allows you to glimpse the many ways that researchers are

thinking about the digital media future. Look at the research groups listed in the

research section of the Web site, and then visit the group Web sites of the ones

that interest you.

www.media.mit.edu

Pew Internet and American Life Project

An outstanding source for up-to-date reports on issues of Internet use and its

integration into American society. Those interested in research can download

surveys and data for secondary analysis.

www.pewinternet.org
UNIT 7:  BONUS ISSUES

The Alan Review: Critically Thinking about Harry Potter

This article by J.M. Marshall asks you to bend your perspective from student to

teacher to talk about the discussion of controversial issues. The author writes

about how to discuss controversial works in the classroom, and comments on

how this issue is so often polarized.

http://scholar.lib.vt.edu/ejournals/ALAN/v30n2/pdf/marshall.pdf

American Library Association

The American Library Association’s Office for Intellectual Freedom website offers

a Q&A on intellectual freedom and censorship. It provides an explanation of

the principles of free access as a cornerstone of intellectual freedom. The Q&A

addresses the issue of children as a vulnerable population as well as legal categories

of speech that are not protected by the First Amendment.

www.ala.org/offices/oif/basics/ifcensorshipqanda

CP Living: Harry Potter: Still a Christian Debate on Heaven and Hell

A recent article on the Harry Potter controversy portrays a variety of Christian

responses to the allegations that it promotes witchcraft. This article provides

references to many other works exploring various Christian perspectives on the

debate.

www.christianpost.com/news/christians-stir-debate-on-heavenhell-

and-harry-potter-55095/

The Online Blog of the Supreme Court (SCOTUS Blog)

The Supreme Court’s online blog provides original decisions and links to different

interpretations and criticism of their decisions.

www.scotusblog.com/case-files/cases/citizens-united-v-federalelection-

commission/

Citizens United, v. Federal Election Commission; 130 S. Ct. 876 (2010)

The complete text of the Citizens United decision, as argued before the Supreme

Court.

http://scholar.google.com/scholar_case?case=6233137937069871624&q=

citizens+united+v.+federal+election+commission&hl=en&as_sdt=

2,22&as_vis=1 
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