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Wine wars

Adapted from article in The Telegraph, 27th November, 2004.

Like many civilisations, the world of wine is being torn apart by politics. This year, it has already uncorked a major slanging match between two of the world's leading wine writers, the American Robert Parker and the Briton Jancis Robinson, over the merits, or otherwise, of a 2003 Bordeaux.

According to Parker, the 2003 Pavie was "sublime . . . an off-the-chart effort", but Robinson castigated the Pavie as being "completely unappetising". The disagreement runs deeper than this.

One side in the argument believes that European wine is in danger of becoming part of America's cultural hegemony, with wines being deliberately distorted to suit an American palate already catered for across the world by the likes of Marriott hotels and McDonald's hamburgers. 

The other side believes no less passionately that European wine-makers must seize the commercial opportunities presented by the international market - even if that means making designer wines calculated to appeal to the $1 million palate of Parker.

Questions

1 Is globalisation an opportunity, or a threat?

2 How can French wines be local in style and global in appeal? 

