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Routledge (Analysis of how the media have created sport stars around particular ideological 
themes—in this case, around prevailing notions of masculinity, goodness, and the importance 
of consumption in society). 

 
Williams, Randy. 2006. Sports cinema: 100 movies, the best of Hollywood’s athletic heroes, 

losers, myths and misfits. NY: Limelight Editions (Beginning with The Freshman (1925), a 
sportswriter ranks more than nine decades of films on sports; each film is accompanied by 
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