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GETTING
THEMOST

FROM THISBOOK
We’re tired of people saying that accounting is deadly boring. So we wrote this textbook to
show just how interesting it can be. Here are a few tips to help you get the most from this 
book and this course.

• Read the book. Seriously.

• Get the point. Even though you’re going to read all the assigned chapters (right?), you’ll 

want to know what’s important and likely to be on your test. The learning objectives tell you. 

Find them in the first exhibit in each chapter.

• Consult the coach. Each coach in Coach’s Corner will walk you through tough 

problems and give you advice on improving your game.

• Keep on track. The self-study quizzes gauge whether you’ve been thinking hard enough 

as you read. There’s no point in blasting through the chapter just to finish. Cover the self-study quiz 

answers with your thumb and give the questions a try.

• Practice, practice, practice. We can’t say it enough. You can’t just read 

about accounting, you have to do it. So be sure to do all the questions that you’ve been assigned.

If you’re assigned the Group A problems, you can do the Group B problems for extra practice and

use the coached problems when reviewing for tests and exams.

• Get extra help. The Online Learning Centre is full of digital tools that will help you pull

it all together.

One last tip. Enjoy yourself. Ask questions. Share the cartoons with friends who aren’t

even taking this course. Discover for yourself that accounting isn’t boring.
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p r e f a c e

PHILLIPS, LIBBY, LIBBY & ANDERSON’S

Insert cover

Fundamentals of

FINANCIAL
ACCOUNTING
Canadian Edition

What does it mean to have a great coach? When you’re 

approaching a subject for the first time, especially a subject

as technical as Financial Accounting, having a great coach

means having the ongoing support, direction, and motivation

necessary to ensure your success. 

If you agree that the cover of this book depicts a great

coach who is leading the individual participants to victory,

then we have successfully captured the essence of Phillips,

Libby, Libby, and Anderson’s Fundamentals of Financial 

Accounting Canadian Edition. Through unparalleled pedagogy

and the most engaging writing style on the market, this text

will act as a personal coach outside the classroom, working 

to ensure every student’s success.

Fundamentals of Financial Accounting Canadian Edition

provides students with the tools they will need to make

sense of business activities, and to prepare and interpret 

financial information in an accurate and relevant way. 

Consider the cover shot of the rowers more closely. To the

untrained eye, each rower appears to be a mirror image of

the others. Each is simply pushing on the oars as hard as he

can to reach the finish line. But is it really so straightforward?

Look closer at the oars and you will see they are not exactly

in line with each other. Each stroke is slightly different from

the one next to it. In reality, each rower is playing a unique

part based largely on individual strength and position in 

the boat.
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Understanding the intricacies of a rowing team is not unlike understanding

a business. On the surface, a business seems like a hive of hectic activity,

defying comprehension. Look closer and order emerges: people at different

levels of the organization are working with one another (and hoping to do

so with the winning precision of our rowing team!). Business activities 

occurring in one department are analyzed and their financial effects are

captured by the accounting department which, in turn, reports these 

results to decision makers both inside and outside the business. Financial

accounting is the thread tying these roles together. Like the variations 

between each rower’s stroke, the subtle messages conveyed by financial

statements become useful after examination by a trained and careful eye.

Put another way, the closer you look at financial accounting data, the 

more you understand.

WHAT MAKES THIS BOOK CANADIAN?

This Canadian adaptation revolved around three key areas.

First, the Canadian edition reflects our unique standard-setting environ-

ment, generally accepted accounting practices, national accounting bodies,

and regulatory agencies.

Second, this edition discusses dozens of Canadian companies, either as focus,

comparison, or demo companies, or in the end-of-chapter material. What could

be more Canadian than problems on Tim Hortons or the National Hockey League? 

Third, this edition benefited from the valuable suggestions of Canadian ac-

counting instructors. In response to reviewers’ comments, some areas were

expanded, others were deleted or moved to chapter supplements or the On-

line Learning Centre, and problem material was increased in many chap-

ters. These changes were made to ensure that this edition is well-suited to

the needs of Canadian colleges and universities.
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THE COACH IS IN THE ICONS

A Fundamentals of Financial Accounting Canadian Edition reader is never
alone. Several of this book’s innovative and student-friendly pedagogical
features are represented by icons students will encounter as they read—it’s
a visual shorthand that makes it a breeze to find additional help or insight.

Ethical Issues: We’ve seen all too
plainly what can happen when accounting
data are distorted or used inappropriately.
Fundamentals of Financial Accounting
Canadian Edition ensures your students
start off with a solid grounding in ethics.
Ethical Issues in each chapter prompt your
students to think about tough ethical de-
cisions and to practice making these deci-
sions in the end-of-chapter cases.

ETHICAL 
ISSUES

Coach’s Corner: Virtually every student has been
inspired by a great coach at some point or another.
Throughout the chapters, Coach’s Corner provides stu-
dents with tips, advice, and guidance on learning the
material. Coach’s Corner appears again at the end of the
chapter to offer encouragement as students work to re-
inforce what they’ve learned.

Points of Interest: It always helps
to take a little break now and then and
Points of Interest provide attention-
grabbing diversions for students as they
read. From the origins of the Hudson’s
Bay Company to bogus investment op-
portunities, Points of Interest illuminate
the topic at hand with amusing and un-
usual facts that introduce a breath of
fresh air into students’ reading.

Outside Looking In/Inside Looking Out:
Different people use accounting information in differ-
ent ways: those within the firm must choose when and
how to report events, while those outside it rely on
those reports to make their own decisions. Instances
of this dual nature of accounting information are high-
lighted in the Outside Looking In/Inside Looking Out
feature, using an analogy from students’ own experi-
ences to highlight the personal relevance of the chap-
ter’s topics.

POINT OF
INTEREST

INSIDE
LOOKING
OUT

OUTSIDE
LOOKING IN

COACH'S 
CORNER

COACH'S 
CORNER



HIGHLIGHTS OF THE STUDENT-CENTRED APPROACH

Phillips, Libby, Libby, and Anderson’s Fundamentals of Financial Accounting
Canadian Edition arms Canadian students with a secret weapon for success
in financial accounting: the best personal coach on the market. The follow-
ing are highlights of Phillips’ innovative student-centred approach:

Writing that students can read. What does it mean to say that a book is
“readable”? In the case of Fundamentals of Financial Accounting Canadian
Edition, it simply means the most enjoyable accounting textbook your stu-
dents have ever read. Through a mix of conversational wording, humour,
and everyday examples, Fundamentals of Financial Accounting Canadian
Edition achieves a style that maintains rigour while never sacrificing student
engagement. Open this textbook to any page and read for yourself: Funda-
mentals of Financial Accounting Canadian Edition offers the most engaging
read of any financial text.

Focus companies. In an approach pioneered by co-authors Robert Libby
and Patricia Libby, each chapter of Fundamentals of Financial Accounting
Canadian Edition makes financial accounting come alive by using a real-
world focus company to teach fundamental concepts. Students learn why
accounting is important and how businesses use financial accounting infor-
mation to make smart decisions. All of the focus companies featured in Fun-
damentals of Financial Accounting Canadian Edition are real companies
whose products and services are popular with students, such as Sony and
Oakley. Even better, the list includes eight Canadian companies, such as
First Choice Haircutters. 

A framework students can USE. The USER Framework works as a roadmap
for each chapter and ensures a balance between preparer and user concepts.
Students learn to Understand the business decisions made every day by
managers, Study the methods used by financial accountants, Evaluate the
reported results from the viewpoint of financial statement users, and Re-
consider how accounting methods affect the evaluation of results, which in-
dicate the quality of business decisions that managers have made.

Student-friendly coverage of difficult topics. Written with students in mind,
Fundamentals of Financial Accounting Canadian Edition handles difficult
concepts in a way that reflects the balance of preparer and user concepts
and keeps students from being overwhelmed.

• Financial statement analysis is covered in two chapters (5 and 13) rather
than one.

• Ratios are introduced throughout the chapters and then pulled together at
the end.

• Individual concepts are introduced throughout the text as needed to ex-
plain specific accounting practices, and then pulled together at the end.

• The Accounting Process is covered in three chapters (2, 3, and 4) rather
than two.

• The purpose of a Statement of Cash Flows is introduced at the beginning
of the text, but the mechanics of preparing one are studied at the end.

By taking the most student-oriented approach on the market, Fundamentals
of Financial Accounting Canadian Edition shows students that the closer
they look at financial accounting data, they more they will understand it.
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KEEP YOUR CLASS

FOCUSED
ON THE REAL WORLD

The best way to learn to prepare

and use financial statements is to

study accounting in real business

contexts. This is the key idea

behind Fundamentals of Financial

Accounting, Canadian Edition’s

focus company approach, which

is introduced in the first chapter

and which integrates each

chapter’s material around a focus

company, its decisions, and its

financial statements.

There were 845,000 rounds of golf played on 

CHAPTER 

9 Reporting and
Interpreting 
Long-Lived Tangib
and Intangible As

Understand the types of long-lived assets used in

LO1 Define, classify, and explain the nature of long-

Study how to account for long-lived assets.

LO2 Apply the cost principle to the acquisition of lon
LO3 Apply various amortization methods as future e

benefits are used up over time.
LO4 Explain the effect of asset impairment on the fi

statements.
LO5 Analyze the disposal of long-lived tangible asse
LO6 Analyze the acquisition, use, and disposal of lo

intangible assets.
LO7 (Supplement) Analyze changes in amortization 

Evaluate the effectiveness of long-lived asset man

decisions.

LO8 Interpret the fixed asset turnover ratio.

Reconsider how reporting decisions affect analyse

LO9 Describe factors to consider when comparing a



In choosing Fundamentals of Financial Accounting Canadian

Edition’s focus companies, we took care that our companies’

products and services are used by students and will appeal 

to their curiousity. We further heighten student engagement

by injecting our discussions with issues and questions that

actually matter in the real world. What decisions does

ClubLink make when investing in and reporting its golf

courses and other long-lived assets? How does Magnotta

Winery monitor and manage its fluctuating cash flows 

during the pre- and post-harvest seasons? These are but a

couple of the companies and issues discussed over the

course of this book.

A WARM WELCOME IN EVERY CHAPTER

Students often feel they lack the real-world experience needed to

understand accounting, a subject they believe has little impact on their

daily lives. Fundamentals of Financial Accounting, Canadian Edition’s

chapter openers provide entertaining analogies that illustrate how

accounting principles can inform even the most seemingly mundane

things, from making peanut-butter sandwiches to catching a roommate

stealing snacks. There’s no better way to help students feel comfortable

with accounting topics and to trigger an interest that invites them 

into the chapter. (To see how peanut-butter sandwiches relate to

amortization, take a look at Chapter 9.)

xi

ed on ClubLink’s courses in 2004. 

gible
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A BOOK WITH ITS OWN
Fundamentals of Financial Accounting, Canadian Edition is loaded with so many
innovative pedagogical features, you’d swear we shrinkwrapped a TA with the book. 
From quick review tools to head-scratching ethical dilemmas, Fundamentals of Financial
Accounting, Canadian Edition’s pedagogy gives students every opportunity to reinforce
and expand on what they’re learning.

Ethics Cases

The last five years have seen controversies
that brought the ethics of the accounting
profession to the forefront of public debate.
Young people entering the business world,
whether as accountants or other business
majors, simply must have a strong ethical
grounding, so Fundamentals of Financial
Accounting, Canadian Edition includes two

ethics cases in every chapter.

Problems With (and Without) the Coach’s Help

Instructors tell us how important decision-making skills are for
students entering the accounting profession, and Fundamentals
of Financial Accounting, Canadian Edition recognizes this
through an innovative approach to problem-solving. Every
chapter includes three problem sets: Coached Problems, 

Group A, and Group B problems. The Coached
Problems go beyond the traditional check
figures to advise students on the process of
solving a problem rather than just its outcome.
This feature will save students the inefficient 
and frustrating experience of having to work

backwards from solutions to develop their own (possibly erroneous) problem-solving rules. When students
can solve the coached problems, they’ll be ready to tackle the Group A or Group B problems, which echo the
content without the advice offered by the Coached Problems.

“How’s It Going?”

Nothing helps like a quiz for mastering tricky subjects, so
Fundamentals of Financial Accounting, Canadian Edition provides
plenty of these innovative review boxes throughout each chapter.
“How’s It Going?” boxes pose a review question about the recent
material and provide the answer right there on the page, printed
sideways so that students don’t accidentally read it before 
answering the question.

H O W ’ S  I T  G O I N G ? A  S e l f - S t u d y  Q u i z

Q
u
iz

 A
n
s
w

e
rs

(a)
$15,000—

T
his am

ount is earned w
hen services are 

provided.
(b)

$0—
N

o am
ount has been earned because no services (or

goods) have been provided to the custom
er. A

t the tim
e

of this transaction, your salon w
ill record the increase in

cash, along w
ith a liability to provide future services.

(c)
$100—

N
ow

 that the haircut services have been provided
the revenue can be reported (and the gift certificate liabil-
ity reduced).

(d)
$500—

T
his w

as earned w
hen services w

ere provided.
(e)

$0—
T

he revenue w
as earned and already recorded in (d).

The following transactions are typical monthly operating activities for your First Choice Hair-
cutters Salon. Indicate the amount of revenue, if any, that should be reported in September’s
income statement.

Amount of Revenue 
Operating Activity in September (if any)

(a) Provided haircut services in September to customers 
for $15,000 cash.

(b) Sold $300 of gift certificates at the beginning of September.

(c) Customers used $100 of gift certificates to pay for 
haircuts in the third week of September.

(d) Provided $500 of hair styling services to employees 
of a local TV station, which is billed every month.

(e) The TV station paid $300 on its account.

After you’re done, check your answers with the solutions in the margin.

COACHED PROBLEMS

CP1-1 Preparing an Income Statement and Balance Sheet
Assume that you are the president of Nuclear Company. At the end of the first year of operations
(December 31, 2007), the following financial data for the company are available:

Cash $ 25,000
Accounts receivable from customers 12,000
Inventories 90,000
Equipment owned 45,000
Accounts payable to suppliers 47,370
Notes payable 2,000
Total sales revenue 140,000
Expenses, including the cost of goods sold 

(excluding income taxes) 89,100
Income tax expense 15,270
Contributed capital, 7,000 shares outstanding 87,000
No dividends were declared or paid during 2007.

Required (show computations):
1. Prepare an income statement for the year 2007.
2. Prepare a balance sheet at December 31, 2007.

LO2

1. Begin by classifying each account as
asset, liability, shareholders’ equity,
revenue, or expense. Then use the
formats shown in the chapter for
presenting an income statement and
balance sheet. You’ll need the net
income of the current year to calculate
the retained earnings at the end of the
year, so do the income statement first.

2. Because this is the first year of
operations and there were no
dividends, the balance in retained
earnings will include only the current
year’s net income.

COACH'S 
CORNER

ETHICS AND CRITICAL THINKING CASES

C&DS5-4 Ethical Decision Making: A Real-Life Example
On February 18, 2000, the board of directors of Aurora Foods Inc.—the maker of Duncan Hines®
and Mrs. Butterworth’s® products—issued a press release announcing that a special committee
had been formed to conduct an investigation into the company’s accounting practices. During the
financial statement audit for the year ended December 31, 1999, Aurora’s auditors had discovered
documents that raised questions about how the company accounted for marketing costs incurred
to entice grocery stores to promote Aurora’s products. The company’s stock price fell by 50 percent
in the week following this announcement.

After nearly a year of investigation, Aurora filed revised quarterly reports with the Securities
and Exchange Commission (SEC) in the United States, showing that the company had not
accrued adequately for liabilities and expenses that had been incurred during the third and fourth
quarter of 1998 and during the first three quarters of 1999. Key financial figures for these quarters
as initially reported and as later restated are shown below.

The SEC also investigated and filed a legal claim alleging that Aurora’s 36-year-old chief
financial officer (CFO) had violated federal securities laws by instructing accounting staff to make
false journal entries and prepare two sets of records—one for the company’s internal use and
another to be provided to the auditors. The SEC alleged that her actions allowed Aurora to meet
h i b W ll S l d h i f A i d

LO1–LO4

1998 Q3 1998 Q4 1999 Q1 1999 Q2 1999 Q3 
(September 30) (December 31) (March 31) (June 30) (September 30)

(in millions Initial Restated Initial Restated Initial Restated Initial Restated Initial Restated
of U.S. dollars) Report Report Report Report Report Report Report Report Report Report

Assets $1,457 $1,455 $1,434 $1,448 $1,474 $1,463 $1,558 $1,521 $1,614 $1,553

Liabilities 869 879 830 868 862 882 937 944 983 972

Revenues 220 219 280 277 261 254 222 214 238 231

Net income (loss) 1 (12) 16 5 8 0 8 (4) 11 4

ETHICAL 
ISSUES

GROUP A PROBLEMS

PA1-1 Preparing an Income Statement and Balance Sheet
Assume that you are the president of McClaren Corporation. At the end of the first year of
operations (June 30, 2007), the following financial data for the company are available:

Cash $13,150
Accounts receivable from customers 9,500
Inventories 57,000
Equipment owned 36,000
A t bl t li 31 500

LO2

e celx

xii



TEACHING ASSISTANT

INCLUDED

The USER Framework

The USER framework uses the cover illustration as 
a “roadmap”to each chapter, delineating how
accounting functions work at all levels of the firm.
Students learn to Understand the business decisions
that managers make, Study the accounting methods
used, Evaluate the reported results from the viewpoint
of financial statement users, and Reconsider how the
accounting methods affect the evaluation of results,
which indicate the quality of managers’ decisions.

A Good Accountant DECIDES

The DECIDES decision model provides students the structure they
need to tackle challenging topics. This model helps students to 
decide on the accounting effects of transactions by thinking through
the following steps:

1. Does a transaction exist? Go to step 2 only if your answer is “yes.”
2. Examine it for the accounts affected. Put a name on what is given

and received.
3. Classify each account as asset (A), liability (L), or shareholders’

equity (SE).
4. Identify the direction and amount of the effects. By how much

does each asset, liability, and shareholders’ equity account 
increase or decrease?

5. Ensure the basic accounting equation still balances and that 
debits � credits.

6. Summarize the transaction effects in T-accounts.

The DECIDES model is introduced in Chapter 2, expanded in Chapter 3,
and reinforced throughout the remaining chapters.

Understand key inventory management decisions.

LO1 Describe inventory management goals.

Study inventory costing and reporting decisions. 

LO2 Describe the different types of inventory.
LO3 Compute costs using four inventory costing methods.
LO4 (Supplement A) Compute costs using a perpetual inventory system.
LO5 Explain why inventory is reported at the lower of cost or market.
LO6 (Supplement B) Compute the effects of inventory errors.

Evaluate inventory management practices.

LO7 Compute and interpret the inventory turnover ratio.

Reconsider how inventory reporting decisions affect analyses.

LO8 Explain how accounting methods affect evaluations of inventory 
management.

exhibit 2.7 Transaction Analysis: The DECIDES Approach

1. Does a transaction exist?

2. Examine it for accounts affected.

3. Classify each account affected.

4. Identify direction and amount.

5. Debit and credit the accounts affected.

6. Ensure the equation still balances and debits � credits.

7. Summarize the transaction effects in T-accounts.

xiii



THE FINEST
END-OF-CHAPTER MATERIAL

The end-of-chapter material is traditionally where students go from reading to doing: answering review
questions, solving problems, and wrestling with issues that help them to assimilate the material and apply 
it in a realistic context. While Fundamentals of Financial Accounting, Canadian Edition doesn’t see reading 
as a passive process—our pedagogy does more to maintain student interest and engagement than any
competing book—the end-of-chapter material offers a wealth of opportunities for students to connect to 
the material, and for you to enliven your class with a variety of assignments and discussion questions.

Annual Report Cases

There’s no substitute for working on real-world data, so
FFA comes complete with an annual report for High Liner
Foods reproduced in Appendix A. The end-of-chapter cases
make extensive use of these data, showing students how
to draw information from an annual report and providing
them with a valuable perspective on how financial
accounting information is used in decision making.

Team Cases

Every chapter also includes a team
case that directs groups to search the
Internet for companies to analyze,
using the tools covered in that chapter.
Students not only learn useful research
skills but gain valuable practice solving
accounting problems in group settings.

C A S E S  &  D I S C U S S I O N  S T A R T E R S

FINANCIAL REPORTING AND ANALYSIS CASES

C&DS5-1 Finding Financial Information
Refer to the financial statements of High Liner’s financing in Appendix A at the end of this book, or down-
load the annual report from the Cases section of the text’s website at www.mcgrawhill.ca/college/phillips.

Required:

1. Calculate the debt-to-assets ratio for 2004 and 2003. Based on these calculations, has High
Liner financing become more or less risky in 2004 than in 2003?

2. Calculate the asset turnover ratio for 2004 and 2003. (Total assets at December 31, 2002 were
$207 million.) Based on these calculations, has High Liner used its assets more or less
efficiently in 2004 than in 2003?

3. Calculate the net profit margin ratio for 2004 and 2003. Based on these calculations, has
High Liner generated more or less profit per dollar of sales in 2004 than in 2003?

C&DS5-2 Comparing Financial Information
Refer to the financial statements of Sun-Rype by downloading the annual report from the Cases
section of the text’s website at www.mcgrawhill.ca/college/phillips. 

Required:

LO1–LO4

LO1–LO4

TO BE FOUND.

C&DS1-3 Internet-Based Team Research: Examining an Annual Report
As a team, select an industry to analyze. Go to the website for the System for Electronic Document
Analysis and Retrieval (SEDAR) at www.SEDAR.com to search for information about Canadian
public companies. The Canadian Securities Administrators (CSA) and CDS INC, a subsidiary of
The Canadian Depository for Securities Limited, have operated the SEDAR website since 1997 to
make Canadian public securities filings easily accessible. Click on Search Database and Public
Company and run your search by industry group to find companies in your chosen industry. Each
group member should acquire the annual report for one Canadian publicly traded company in the
industry, with each member selecting a different company. In addition to SEDAR’s and the
company’s own websites, corporate and industry information can be found on a number of other
websites, such as www.hoovers.com and www.fin-info.com. The United States runs a service similar
to SEDAR called EDGAR. For American company data, go to www.edgarscan.pwcglobal.com.

Required:

1. On an individual basis, each team member should write a short report that lists the following
information:
a. What type of business organization is it?
b. What types of products or services does it sell?
c. On what day of the year does its fiscal year end?
d. For how many years does it present complete balance sheets? Income statements? Cash

flow statements?
e. Are its financial statements audited by independent auditors? If so, by whom?
f. Did its total assets increase or decrease over the last year?
g. Did its net income increase or decrease over the last year?

2. Then, as a team, write a short report comparing and contrasting your companies using these
attributes. Discuss any patterns across the companies that you as a team observe and, in particular,
compare the level of reporting detail. Provide potential explanations for any differences discovered.

TEAM
CASE

LO1–LO3

chapter 2 Reporting Investing and Financing Results on the Balance Sheet 79

LO2

SIMPLIFY WITH SPREADSHEETS

SS2-1 Analyzing Transactions and Preparing a Balance Sheet
Assume you recently obtained a part-time accounting position at the corporate headquarters of CHUM
Limited in Toronto. CHUM is one of Canada’s leading media companies. It owns more than 60
radio and television stations and specialty channels, among them the popular Citytv in Toronto,
MuchMusic, and Bravo! The following table summarizes accounts and their balances (in thousands)
reported by CHUM in a recent August 31 balance sheet.

Cash 17,910 Accounts Payable 51,354
Accounts Receivable 95,302 Other Current Liabilities 63,214
Other Current Assets 79,036 Long-Term Debt 131,561
Property, Plant, and Equipment 182,547 Other Long-Term Liabilities 61,092
Other Noncurrent Assets 355,677 Contributed Capital 124,242

Retained Earnings 299,009

Determine how the balance sheet of CHUM would change if the company were to enter into
the following transactions (amounts in thousands) during September:

Sept. 2 Purchase an additional broadcasting facility at a cost of $17,000, by issuing a
promissory note that becomes payable in three years.

Sept. 10 Use $4,000 cash to repay a short-term loan.
Sept. 21 Issue additional shares for $10,000 cash.
Sept. 28 Use cash to buy land for $5,000.

Required:

1. There are no inventories on CHUM’s list of accounts. Explain why not.
2. The controller at CHUM has asked you to create a spreadsheet in which to display (a) the

account balances at August 31, (b) the effects of the four September transactions, and (c)
totals that combine the August 31 balances with the September transactions. You feel like
you might be ready to tackle this assignment, but just to be sure you e-mail your friend Billy
for advice. Here’s his reply.

From: BillyTheTutor@yahoo.com
To: Overwhelmed@hotmail.com
Cc:
Subject: Excel Help

Wow, I can’t believe you landed that great job at CHUM.

1. My thinking is that you’ll really impress your boss if you set up the spreadsheet to look
like a bunch of T-accounts, one beside another. To do this, use the first column for date
references, and then use the remaining columns for the balance sheet accounts. Use
two columns for each balance sheet account (with the account name spanning the
two columns) to make it look just like a T-account. You do remember how to use the
cell merge command to make a header span two columns, right? If not, check the last
e-mail I sent you. Here’s a screenshot of how one part of the left-hand side of your
worksheet might look just before you enter the September transactions.

e celx

See SS1-1 for Billy’s cell merge advice.
For extra spreadsheet skills, you might
also try creating a balance sheet with 
cells that are linked to the corresponding
cells in the T-accounts. To do this, open 
a worksheet in the same file as the 
T-accounts. Then click on a cell in the
balance sheet worksheet where you want
to import a number from the T-accounts,
then type �, then click on the tab for the 
T-account worksheet, click on the cell with
the total to be transferred, and then press
enter. This links the cells so that any
changes to the T-accounts automatically
update the balance sheet.

COACH'S 
CORNER

Simplify with Spreadsheets

Why do the same calculations
over and over again when you
can enter them once, and then
just copy and paste? Every
chapter includes at least one
spreadsheet problem that 
allows students to skip the
tedium of repetitious number-
crunching and focus instead 
on “what if” analyses and
interpretations. And don’t 
worry if your students haven’t
had formal training with spread-
sheets: each problem includes
relaxed, student-friendly advice
on the steps needed to perform
basic spreadsheet calculations.

MULTIPLE CHOICE

Select the one alternative that best answers the question or completes the sentence.
1. If total assets increase but total liabilities remain the same, what is the impact on the debt-to-

assets ratio?
a. Increases.
b. Decreases.
c. Remains the same.
d. Cannot be determined without additional information.

2 C d S ’ Cl b i h ff l i f i k d i b lk

Multiple-Choice Questions

Students are likely to see these kinds of questions
on tests and exams, so give them some practice
with these quick checks of basic concepts.
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LYRYX ASSESSMENT FOR FUNDAMENTALS OF
FINANCIAL ACCOUNTING CANADIAN EDITION

A COMPLETE ONLINE ASSESSMENT SYSTEM

Lyryx Assessment for Fundamentals of Financial Accounting Canadian Edition
is a web-based teaching, learning, and assessment tool that has captured
the attention of post-secondary institutions across the country while improv-
ing student success in financial accounting. The assessment takes the form
of a homework assignment called a Lab, which corresponds to the chapters
in the text. 

The Labs are algorithmically generated and automatically graded, so students
get instant scores and feedback—no need to wait until the next class to find
out how well they did!

New Labs are randomly generated each time, providing the student with un-
limited opportunities to try a type of question. After they submit a Lab for
marking, students receive extensive feedback on their work, thus promoting
their learning experience. Student motivation is high with these Labs because
they can be tied to assessment and because they can try as many times as
they want prior to the due date, with only their best grade being recorded.

After registering their course with us, instructors can create Labs of their
choice by selecting problems from our test bank, and setting a deadline for
each one. Instructors have access to all the students’ marks and can view
their best Labs. In addition, they can download the class grades at any time
to analyze individual and class performance. 

If students do their financial accounting practice and homework, they will im-
prove their performance in the course. Recent research regarding the use of
Lyryx has shown that when Labs are tied to assessment, even if worth only
a small percentage of the total grade for the course, students will do their
homework—and more than once. The result is improved student success.

{Catch iStudy Logo – to come]

iStudy Many students find study guide materials to be indispensable in
helping to understand the course material. iStudy (the interactive study
guide) will help students meet their goals by testing their cumulative un-
derstanding of the material as they go; this will help students assess their
mastery of the concepts while they are learning. 

iStudy features for Fundamentals of Financial Accounting Canadian Edition,
such as quizzes, audio tips, crossword puzzles, and tutorials, are designed
to allow students to interact with the course material in a way that makes
learning the difficult concepts of Financial Accounting fun and interesting.
iStudy is the next step forward in textbook supplements.

iStudy comprises a superb “tutor” for students. Full access can be pur-
chased through the online learning centre or by purchasing a pin code card
through the campus bookstore.  Please contact your iLearning Sales Spe-
cialist for additional information regarding packaging iStudy access with the
student text.



THE BEST IN DIGITAL STUDY AND
COURSE MANAGEMENT TOOLS

www.mcgrawhill.ca/olc/phillips

Online
Learning

Centre
Fundamentals of Financial Accounting Canadian Edition includes an Online
Learning Centre (OLC) that follows the book chapter by chapter. It doesn’t
require any building or maintenance on your part; it’s ready to go the
moment your students type in the address.

As your students study, they can visit the OLC 
and work with a multitude of helpful tools:

• Updates
• Chapter Objectives
• Chapter Overview
• Focus Company Links
• Excel Template Assignments

A secured Instructor Resource Centre stores your
essential course materials to save you prep time 
before class. Everything you need to run a lively
classroom and an efficient course is included:

• Instructors Manual
• Sample Syllabi
• Updates
• PageOut link
• Solutions to Excel Template Assignments
• Solutions Manual
• PowerPoint Presentations
• Focus Company Links

xvi

Visit www.mhhe/com/pageout to create a
Web page for your course using our resources.
PageOut is the McGraw-Hill Ryerson Web
site development centre. This Web-page
generation software is free to adopters and
is designed to help faculty create an online
course, complete with assignments, quizzes,
links to relevant Web sites, and more—all 
in a matter of minutes.

Content cartridges are available for the
course management systems WebCT 

and Blackboard. These platforms provide
instructors with user-friendly, flexible
teaching tools. Please contact your local
McGraw-Hill Ryerson iLearning Sales 
Specialist for details.

TM
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SUPPLEMENTS FOR INSTRUCTORS

INSTRUCTOR’S RESOURCE
CD-ROM

This is your all-in-one in-class
resource. Create stimulating

custom presentations from 
your own materials or from the many 
text-specific materials provided in the 
CD’s asset library:
• Instructor’s Resource Manual
• Solutions Manual
• Computerized Test Bank (see right)
• Microsoft PowerPoint® Slides, a

multimedia lecture slide package that
illustrates chapter concepts and
procedures. It allows revision of lecture
slides and includes a viewer, allowing
screens to be shown with or without 
the software.

• Excel Template Exercises
• Link to PageOut

POWERPOINT SLIDES

Available on the Instructor’s CD-ROM 
and online. These offer a great visual
complement to your lectures. A complete
set of slides covers the key concepts
presented in each chapter.

COMPUTERIZED TEST BANK

This electronic test-generating engine 
is stocked with hundreds of true/false,
multiple choice, and short answer
questions; generating quizzes and 
tests is as easy as clicking a mouse.

CHECK FIGURES

Available only online, these provide key
answers for selected exercises and problems.
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